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Indian News 

Amul asks top retail companies to ‘avoid’ deep discounting on its products 
FEB 15, 2022 

https://dairynews7x7.com/amul-asks-top-retail-companies-to-avoid-deep-discounting-on-its-products/ 

 
ndia’s largest dairy company Amul has writ-

ten to leading offline and online retailers in-

cluding Reliance Retail, Amazon, BigBasket 

and D’Mart, asking them to “avoid” deep dis-

counting on its products for their B2C (business 

to consumer) businesses, in other words, what 

the retailers sell to consumers. This follows the 

recent controversy between fast moving con-

sumer goods companies and traditional retail-

ers over pricing parity. 

“We don’t encourage differential pricing favour-

ing any channel. Similarly, we expect our chan-

nel partners also to ensure that they do not in-

volve themselves in under-cutting and follow 

Amul’s approved price-to-retailer pricing for 

B2B businesses and avoid deep discounting on 

Amul products for B2C businesses,” said the let-

ter signed by Gujarat Cooperative Milk Market-

ing Federation (GCMMF) managing director RS 

Sodhi. GCMMF sells packaged milk, ice-cream, 

butter, cheese and other dairy products under 

the Amul franchise. 

ET has seen copies of the letters. 

Traditional distributors have accused large 

FMCG companies of selling their products at 

lower prices to wholesalers such as Reliance Ji-

oMart, Metro Cash & Carry and business-to-

business (B2B) platform Udaan. 

“In the recent past, we have come across many 

complaints from our traditional channel part-

ners on pricing issues and we find there is a 

need to clarify our norms once again so that we 

can avoid such conflict,” the letter signed by So-

dhi noted. 

The past two months have seen the conflict es-

calating between traditional channels and 

FMCG companies over trade margins, when dis-

tributor body All India Consumer Products Dis-

tributors Federation (AICPDF) wrote open let-

ters to two dozen FMCG companies including 

Hindustan Unilever, Nestle and Colgate Palmol-

ive in December last year alleging ‘predatory 

pricing’. 

The distributors sought equal margins from the 

FMCG companies similar to what they offered 

to new business-to-business (B2B) and emerg-

ing wholesaler and retailer platforms. Threats 

by the distributors to stop selling select packs of 

products in states like Maharashtra and Gujarat 

led to HUL, Colgate-Palmolive and some others 

issuing statements that they would “protect dis-

tribution channel interests”. 
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Meghalaya CM Conard K Sangma lays foundation of new dairy complex 
FEB 15, 2022 

https://dairynews7x7.com/meghalaya-cm-conard-k-sangma-lays-foundation-of-new-dairy-complex/ 

 
eghalaya Chief Minister Conrad K 

Sangma on Saturday said that the 

Government is making the required 

investment to upscale the dairy sector in the 

State. He said that through the flagship ‘Dairy 

Mission’ programme, the State Government has 

charted out various interventions to promote 

dairy farming. “Government of Meghalaya is 

working with different Dairy Cooperative Socie-

ties to encourage milk production across the 

State,” the Chief Minister said while laying the 

foundation for new Dairy Complex at Ganol in 

the West Garo Hills district. 

The new complex, costing Rs. 10.52 crore, is 

funded by National Programme for Dairy Devel-

opment (NPDD), Government of India, which 

has contributed Rs. 9.15 crore and Milk Produc-

ers Union of West Garo Hills, which has contrib-

uted Rs. 86.27 lakh. The new plant will have a 

capacity of 10,000 litres per day. The existing 

plant at Ganol has a capacity of 1,000 litres per 

day. Sangma informed that the new dairy com-

plex will have a chilling, processing and packag-

ing and distribution unit. 

The Chief Minister said that livestock provides a 

lucrative opportunity for the farming commu-

nity of the State as Meghalaya largely depends 

on imports from other States. “Almost 50 per-

cent of the meat products available in the State, 

including pork, beef, mutton, poultry, fish and 

dairy products are imported from different re-

gions of India as our production is low. The live-

stock business amounts to the tune of about Rs 

4,500 crore in the State, which means that 

about Rs 2,250 crore goes outside the State,” 

the Chief Minister said, while encouraging local 

entrepreneurs to harness the opportunity that 

is available in the livestock sector. 

 

 

Dairy, beef and wheat sensitised and respected in India-Aus FTA 
FEB 14, 2022 

https://dairynews7x7.com/dairy-beef-and-wheat-sensitised-and-respected-in-india-aus-fta/ 

 
he interim trade deal between India and 

Australia, expected to be finalised in the 

next 30 days, could see sensitive sectors 

such as dairy excluded, Australian trade minis-

ter Dan Tehan indicated on Friday. 

“We understand the sensitivities that India has 

when it comes to dairy, beef, and wheat,” said 

Tehan, while addressing a joint press confer-

ence after the conclusion of the 3-day trade 

talks here. Commerce Minister Piyush Goyal 

also added that both the countries have “ac-

commodated and respected” each other’s sen-

sitivities. 

“We have covered a large number of areas in 

the discussion including goods, services, rules of 

origin, sanitary and phytosanitary measures, 

customs procedure, and legal and institutional 

issues,” Goyal further added. 
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Goyal further stressed the need for a balanced 

trade agreement that encourages expanded 

trade and investment flows to the benefit of 

both of the economies and reflects a shared 

commitment to the rules-based international 

trading system. 

Following the interim trade deal, India-Australia 

Comprehensive Economic Cooperation Agree-

ment (CECA) is expected to be concluded in 12 

months, he further added. 

Responding to a question, Goyal said that Quad 

has brought the four countries, US, India, Aus-

tralia, and Japan closer and this has also ena-

bled India and Australia to come closer to each 

other in economic relations as well. 

On the tourism MoU signed with India, Dan 

Tehan said the tourism flows between the two 

countries will continue to grow and that the ed-

ucation relationship between the two nations 

would also flourish. 

 

 

Nine milk unions face losses but DKMUL thrives under KMF 
FEB 14, 2022 

https://dairynews7x7.com/nine-milk-unions-face-losses-but-dkmul-thrives-under-kmf/ 

 
arnataka dairy farmers are second in 

the country as far as milk production is 

concerned. But there are ominous 

signs for their future as nine milk unions out of 

14 in the state are continuously incurring losses. 

Because of corona-related lockdowns, weekend 

curfew, and defects in the efficient manage-

ment of milk unions, the milk unions are accu-

mulating huge losses. 

Bengaluru milk union, which collects the highest 

quantity of milk in the state, made losses con-

tinuously from April to September last year and 

is showing signs of some recovery thereafter. 

Still, it is facing a net loss of Rs 58.34 crore. Ko-

lar milk union has faced 21.65 crore loss while 

Mandya milk union has recorded loss of Rs 

31.81 crore. 

Mysuru milk union lost Rs 5.3 crore, Tumakuru 

union Rs 10.11 crore, and Shivamogga Rs 9.7 

crore. 

Several milk unions which suffered initial losses, 

showed signs of recovery after a couple of 

months. Dakshina Kannada Co-operative Milk 

Producers’ Union Limited (DKMUL) has made a 

profit of Rs 2.38 crore. Kalaburagi milk union’s 

profit is at Rs 2.05 crore, Dharwad Rs 1.02 crore. 

Hassan Rs 87 lac and Belagavi milk union Rs 

31.47 lac. 
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NDDB ACT amendment is not in the best interest of dairy farmers 
FEB 13, 2022 

https://dairynews7x7.com/nddb-act-amendment-is-not-in-the-best-interest-of-dairy-farmers/ 

 
his is the first channel dedicated to 

dairy-related news from India and 

abroad. It will cover top seven dairy 

news from last seven days. The news will be 

aired on every Sunday. 

The channel will have expert interviews, market 

and technical analysis and a lot more sections 

very soon. You may share in comments about 

the news on which you would like to have de-

tailed information. We shall be creating detailed 

news feature on the same. 

Top seven news from the last week are as fol-

lows : 

Indian Milk production grown by 35.04% since 

2015-16 to cross 200 MMT 

Over 200 Dairy Veterans Opposes the Proposed 

NDDB Amendment Act 

Shri Tribhuvandas Patel – the Father of Milk Co-

operatives in India 

The board of GCMMF has appointed Jayen Me-

hta as a COO of Amul 

Amul to launch organic products, set up haats 

and ‘green college’ 

Dairy intake may increase risk of Parkinson’s 

disease in European men 

Finnish dairy company Valio is feeding the fu-

ture : Annikka Hurme 

 

Gujarat: Meet the millionaire milkmaids 
Feb 13, 2022, 08:48 IST 

https://m.timesofindia.com/city/ahmedabad/gujarat-meet-the-millionaire-milkmaids/amp_arti-

cleshow/89537825.cms 

 
s White Revolution turns 75 and the 

nation celebrates the centennial year 

of India’s milkman, the late Dr Ver-

ghese Kurien, TOI’s Prashant Rupera profiles 

women entrepreneurs who form the backbone 

of the dairy movement in Gujarat, the cradle of 

India’s milk revolution. These award-winning 

dairy farmers, many of whom have not studied 

beyond school, pick up more ‘moo-lah’ than 

some of the brightest CEOs today In semi-arid 

Banaskantha, irrigating the farms is often a 

challenge for farmers, but milk flows easily at 

the cattle shed run by Navalben Chaudhary. A 

resident of Nagana village in Vadgam, she is just 

classseven pass. But she has been breaking rec-

ords when it comes to pouring milk at the Na-

gana Dudh Utpadak Sahkari Mandali Limited as-

sociated with Banas Dairy. When Navalben took 

up animal husbandry, she had just 20 cows and 

buffaloes and a small cattle shed. She could 

hardly collect 40 litres of milk a day. Today, her 

cattle shed is equipped with cooling fans, chaff 

cutters, milking machines and even CCTV cam-

eras. 
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Last year, she poured 22 lakh litres of milk at 

the collection centre, earning Rs 1. 35 crore 

from nearly 240 cows and buffaloes she now 

owns. She earns much more than what her four 

sons earn through their government jobs with 

two of them serving as talatis. Navalben proudly 

employs 15 workers at her home dairy. “We get 

water which is enough just for the cattle. There 

are no industrial units in the neighbourhood. 

But we have successfully expanded our dairy 

business,” she says. 

 

 

Hassan Milk Union launches flavoured milk bottles 
FEBRUARY 12, 2022 19:10 IST 

https://www.thehindu.com/news/national/karnataka/hassan-milk-union-launches-flavoured-milk-bottles/arti-

cle38419189.ece 

assan Milk Union is expected to regis-

ter a profit of ₹20 crore in the current 

financial year, said union chairman and 

MLA H.D. Revanna. 

He spoke to presspersons after launching fla-

voured milk bottles in Hassan on Friday. The un-

ion would share its profit with the milk produc-

ers. The procurement price had been increased 

by ₹1.5 per litre of milk with effect from Febru-

ary 1. With that, the procurement price had one 

up from ₹25.75 to ₹ 27.25 per litre. Hassan un-

ion had been paying the highest price for the 

producers in the State, he said. 

The pet bottle making unit, built at a cost of ₹ 

170 crore, had begun to work and nine new 

products had been launched. There had been 

good demand from the customers for flavoured 

milk in pet bottles. The union had received or-

ders to supply 2.5 lakh bottles per day for the 

next four months. As many as 200 dealers had 

been identified in different cities to market the 

products. 

the construction of a mega-dairy planned at a 

cost of ₹540 crore had begun at the industrial 

area near Koushika on the outskirts of the city. 

The work would be completed in 18 months, he 

added. 

Managing Director Gopalaiah was present at 

the press conference. 

 

 

Why Union Budget 2022-23 will help India’s dairy and livestock farmers 
FEB 12, 2022 

https://dairynews7x7.com/why-union-budget-2022-23-will-help-indias-dairy-and-livestock-farmers/ 

 
nion Budget 2022-23 is expected to 

boost the dairying and livestock sec-

tor with a host of measures to make it 

sustainable amid the ongoing COVID-19 pan-

demic. 

Dairy is the single-largest agricommodity in In-

dia. It contributes five per cent to the national 

economy and employs 80 million dairy farmers 

directly. 

A revival in economic activities, increasing per 

capita consumption of milk and milk products, 

changing dietary preferences and rising urbani-

sation in India, has driven the dairy industry to 

grow by 9-11 per cent in 2021-22. 
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The industry has witnessed a steady recovery in 

consumption across end segments after being 

hit by COVID-19. The livestock sector has grown 

at a compound annual growth rate (CAGR) of 

8.15 per cent over the last five years ending 

2020. 

Milk output has grown at a 6.2 per cent CAGR 

to 209.96 million tonnes in 2020-21, from 

146.31 million tonnes in 2014-15. The organised 

dairy segment, which accounts for 26-30 per 

cent of industry (by value), has seen faster 

growth, compared to the unorganised segment. 

Growth in the liquid milk segment, which ac-

counts for over half of the dairy industry, is 

likely to remain stable (six-seven per cent). The 

majority of value-added dairy products catego-

ries are estimated to grow by 13-15 per cent in 

2022. 

However, demand recovery of frozen yoghurt 

and ice-cream is slow, with consumers’ aversion 

for cold dairy products post-pandemic. 

Skimmed milk powder prices are likely to im-

prove, with the expected recovery in demand 

during festive seasons. 

This will lead to the liquidation of stocks in this 

financial year. Raw milk procurement prices, 

which were subdued last year due to weak de-

mand, have increased in the current fiscal, sup-

ported by a recovery in demand. 

The industry remains supported by the govern-

ment’s continued support and favourable cost 

of funds, leading to growing processing capabili-

ties. 

Budget’s role 

Border villages in northern India with a sparse 

population and limited connectivity, have been 

covered under the ‘New Vibrant Villages Pro-

gramme’ in the new budget. 

Some 95 per cent of livestock farmers are con-

centrated in rural India. Hence, infrastructure 

development under the Vibrant Villages Pro-

gramme will play a significant role in enhancing 

market access for these livestock farmers. 

Reduced alternate minimum tax and surcharge 

reduction for cooperative societies from 18.5 

per cent to 15 per cent will benefit thousands of 

dairy cooperatives in India, translating into 

higher income for dairy farmers. 

An increased allocation of 20 per cent in 2022-

23 for the Rashtriya Gokul Mission   and Na-

tional Programme for Dairy Development is ex-

pected to help in increasing the productivity of 

indigenous cattle   and quality milk production. 

The increase in allocation for the livestock sec-

tor by more than 40 per cent for 2022-23 and 

the enhanced allocation for central sector 

schemes by more than 48 per cent shows com-

mitment by the government for the growth of 

livestock and dairy farmers. 

An almost 60 per cent enhancement in alloca-

tion for livestock health and disease control for 

2022-23 over the previous year will ensure 

healthier livestock. 

Incentivising digital banking, digital payments 

and fintech innovations will create a ripple ef-

fect in the livestock sector through greater 

transparency by streamlining payments during 

milk procurement and other services rendered 

by livestock farmers. A completely paperless, e-

bill system will be launched by ministries for 

procurement. 

Way forward 

Dairy analogues, plant-based products and 

adulteration pose a major challenge and threat 

to the dairy industry. The new regulation for an-

alogues and ghee standards has been amended 

by the Food Safety Standards Authority of India 

recently. 

NDDB and Bureau of Indian Standards (BIS) to-

gether developed a dedicated ‘Dairy Mark’ logo 

as a unified quality mark across India to boost 

confidence of consumers in milk and milk prod-

ucts. 

A unified Conformity Assessment Scheme has 

been chalked out by BIS with the help of 

NDDB after extensive stakeholder consulta-

tions. 



This is a novel and first-of-its kind certification 

scheme, considering the perishable nature and 

short shelf-life of milk and milk products, as well 

as the extensive cold-chain involved. 

Awareness on clean milk production and vari-

ous schemes by the Department of Animal Hus-

bandry and Dairying and the new Ministry of 

Cooperatives will help dairy farmers evolve in 

the future.  

 

 

Over 200 Dairy Veterans Opposes the Proposed NDDB Amendment Act 
FEB 12, 2022 

https://dairynews7x7.com/over-200-dairy-veterans-opposes-the-proposed-nddb-amendment-act/ 

 
ver 200 dairy cooperative industry vet-

erans have written to the Union gov-

ernment and concerned ministries, op-

posing the proposed amendments to the Na-

tional Dairy Development Board (NDDB) that 

could privatise the body. 

In a memo dated January 18, 2022, the Govern-

ment of India (GoI) asked for suggestions from 

the general public on the proposed NDDB 

Amendment Act. The proposed changes focus 

on diluting the dairy industry’s cooperative 

strategy, the appointment of private industry 

experts on board of NDDB and allowing the 

NDDB to invest in non-cooperatives. 

The letter, written by veterans including retired 

MDs of Amul, Nandini, Milma, unions, EA to Dr 

Varghese Kurien, former director of IRMA, 

warns that these amendments would pave the 

way for privatisation of NDDB and eventually its 

subsidiary companies like Mother Dairy. 

NDDB was founded in 1965 to replicate “the 

successful Anand Pattern of Dairy Cooperatives 

across the country.” The Anand cooperative, 

popularly known as Amul, and NDDB focused on 

‘the cooperative strategy’ which gave “the 

farmer members ownership over not just the 

enterprise but also the brand name, and helped 

eliminate the middleman.” 

This strategy was vitally crucial for Operation 

Flood(OF) I, II and III executed by NDDB in 26 

years (1970-1996) “that helped India grow its 

milk production from 20 MMT in 1970 to almost 

200 MMT now, leading to increased nutrition 

through increased milk per capita availability 

from 103 gm in 1970 to almost 400 gm now.” 

The letter warns the government that the pro-

posed amendments could turn the Indian dairy 

industry towards a private sector model, similar 

to Australia and the US, where limited people 

benefit from the industry’s growth. 

“The proposed NDDB Amendment Act 2021 

would be akin to that, by diluting its fundamen-

tal ‘cooperative strategy’ (Clause 4 of the 

Amendment) and opening it up to investing in 

the private sector and allowing a private dairy 

industry ‘expert’ to be on the board of NDDB 

(Clause 2). Its antitheses to all that NDDB stands 

for, all its principles and its philosophy. It’s like 

telling a Yoga guru to do Zumba. There is no 

dearth of funders for the private dairy start-ups. 

There is only one for the dairy cooperatives- 

NDDB,” the letter says. 

It further highlights the ownership of subsidiar-

ies of NDDB- the Rs 10,000+ crore Mother 

Dairy, IDMC (Rs 710 crore), Indian Immunologi-

cals Limited (Rs 906 crore) and NDDB Dairy Ser-

vices (Rs 5252 crore total turnover of subsidiary 

Milk Producer Companies) – are at stake. These 

subsidiaries were built on taxpayers’ money and 

funds raised in the name of farmers, and if pri-

vatised, they’ll go out of the hands of their 

rightful owners, i.e., the farmers. 

While highlighting the dangers of the proposed 

amendments, the letter also notes the issue of 
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corruption in NDDB and gives various sugges-

tions for its improvement. For instance, it points 

out cooperatives’ politicisation, which can be 

stopped by enforcing the ‘One Person One Post’ 

rule to stop elected MLA/MPs/Councilors from 

taking over the board. The letter also suggests 

that the MD of NDDB shouldn’t be an IAS but a 

professional from the cooperative dairy sector 

with a vision and inclination for this position. 

Furthermore, the letter calls for the improve-

ment of the milk industry in India through Bulk 

Milk Chillers (BMCs), “where investment is 

needed presently and is also a big employment 

opportunity.” Moreover, the industry can also 

utilise blockchain technology to make coopera-

tive societies function like decentralised auton-

omous organisations (DAOs), facilitating trans-

parency of transactions and traceability of raw 

milk. 

 

 

Challenges in Adoption of Modern Technology at Rural Dairy Households in India 
11 February, 2022 2:47 PM IST 

https://krishijagran.com/featured/challenges-in-adoption-of-modern-technology-at-rural-dairy-households-in-

india/ 

ilk is the largest contributor towards 

India’s Gross National Product. India 

has 70 million rural families with 

holdings of 2-4 cattle engaged in milk produc-

tion. This is in contrast to the specialized dairy 

farmers in the western countries, where a much 

smaller section of the population is engaged in 

milk production activity with large cattle hold-

ings. About 70% of the dairy farmers in India are 

marginal farmers who own 2-3 dairy cows. 

Milk is the largest contributor towards India’s 

Gross National Product. India has 70 million ru-

ral families with holdings of 2-4 cattle engaged 

in milk production. This is in contrast to the spe-

cialized dairy farmers in the western countries, 

where a much smaller section of the population 

is engaged in milk production activity with large 

cattle holdings. About 70% of the dairy farmers 

in India are marginal farmers who own 2-3 dairy 

cows. 

Socio-economic challenges for adoption of tech-

nology  

It has been observed that all the commercial 

dairy farmers get the training in dairy farming 

either from the state Dairy Development Board 

or the state agricultural universities before they 

enter into profession. It may be due to two rea-

sons; first a good practical training and experi-

ence in dairy farming will be highly desirable 

and secondly training is mandatory to get subsi-

dized loan to set up a commercial dairy farm. 

Constraints in adoption of breeding practices 

due to low level of education, inadequate facili-

ties of AI centre, high prices of the imported se-

men straw, unsatisfactory results of AI, lack of 

staff at Government hospitals and inexperi-

enced staff at AI centres seem to be the major 

challenges in the adoption of technology 

needed. 
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India, Australia edge closer to final ‘interim deal’ on trade 
FEBRUARY 11, 2022 22:46 IST 

https://www.thehindu.com/news/national/india-australia-edge-closer-to-final-interim-deal-on-trade/arti-
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he interim trade agreement between In-

dia and Australia is unlikely to include 

items that both sides consider “sensi-

tive”, said Canberra’s Trade and Tourism Minis-

ter Dan Tehan on Friday. Addressing a joint 

press conference in New Delhi, Commerce and 

Industry Minister Piyush Goyal announced that 

the Indian and Australian negotiators will have 

the final “interim agreement” ready in 30 days 

and that the agreement will be a “win-win” doc-

ument. 

“We understand India’s sensitivities about 

dairy, wheat and beef. We have respected each 

other’s sensitivities in the interim agreement,” 

said Mr. Tehan who spent the last two days ne-

gotiating the trade deal. The assurance about 

Australia’s understanding of India’s economic 

and socio-political concerns regarding dairy and 

agricultural items stems from growing anxiety 

among the Indian farmers’ unions who have 

been keeping a close watch on the ongoing ne-

gotiations about the interim agreement ahead 

of the signing of the Comprehensive Economic 

Cooperation Agreement (CECA). 

Early harvest deal 

Mr. Goyal declined to share further details on 

the specific sectors that will be part of the in-

terim agreement arguing that, “All of these 

things will be out in a package. Our teams will 

sign interim trade agreement in 30 days. It’s a 

truly watershed moment in bilateral relations.” 

Both sides expressed confidence about signing a 

comprehensive Free Trade Agreement — CECA 

— and argued that the “interim agreement” is 

an “early harvest deal” aimed at boosting bilat-

eral trade before the completion of the negotia-

tions on the final CECA. 

The Australian Minister also underlined that 

Canberra is in favour of rules that govern inter-

national trade. “We want to say that those rules 

need to be heeded to in spirit,” said Mr. Tehan 

referring to the current trade disputes that Aus-

tralia is facing with China regarding barley and 

wine. The two ministers addressed the media 

after signing a new MoU on tourism between 

both sides. On this occasion, the visiting minis-

ter declared Australia’s tourism sector is on its 

way to reopen to the world. 

The announcement is expected to help Indian 

students who were unable to return to Austral-

ian campuses because of COVID travel re-

strictions. 

Series of FTAs 

The interim agreement will mark the beginning 

of a phase of FTAs that India is aiming to 

achieve in the coming year. Apart from Aus-

tralia, India is in talks to conclude similar FTAs 

and early harvest deals with Israel, Canada, the 

European Union and the United Arab Emirates. 

According to informed sources, India and the 

UAE are very close to finalising the draft agree-

ment of the FTA which is likely to happen this 

month. 

He said that apart from the UAE, the Gulf Coop-

eration Council – the six country block – has 

shown interest in concluding an FTA with India. 

The GCC includes, Bahrain, Kuwait, Oman, Qa-
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tar, Saudi Arabia and also the UAE. He an-

nounced that the Canadian Trade Minister Mary 

Ng is expected to visit India soon. 

The leaders of the Indian farmers have how-

ever responded cautiously to the announce-

ment of the upcoming interim agreement with 

Australia. “As of now, the details are not clear 

but we would urge the government that sectors 

such as agriculture and dairy should be kept out 

of the FTA negotiations with Australia and other 

countries,” said Dharmendra Chaudhry, spokes-

person of the Bharatiya Kisan Union (BKU) that 

was at the forefront of the year long anti-farm 

laws protest. 

 

 

MILMA against Centre’s move to induct private nominee in NDDB 
FEB 11, 2022 

https://dairynews7x7.com/milma-against-centres-move-to-induct-private-nominee-in-nddb/ 

 
he Kerala Co-operative Milk Marketing 

Federation (KCMMF), which owns the 

popular dairy brand Milma, has come 

out strongly against the Centre’s move to bring 

in private sector representation in the National 

Dairy Development Board (NDDB), terming it as 

an ‘attempt to infringe’ on the autonomy of the 

body. 

The proposal to induct representatives from pri-

vate dairies in the board of directors of NDDB 

will seriously harm the co-operative dairy move-

ment in the country, said KS Mani, Chairman, 

KCMMF. The ministry has sought suggestions 

and comments on the proposed amendments, 

which also includes a proposal to appoint an ad-

ditional director representing the private dairy 

industry, to be nominated for three years. 

The directors nominated to NDDB will also be 

ex-officio directors in the boards of subsidiary 

companies. Milma will convey to the Centre its 

strong reservations against the proposed 

amendments as they would seriously affect the 

autonomy of NDDB and harm the interests of 

millions of dairy farmers and the dairy coopera-

tive movement as a whole. Milma will also seek 

the intervention of the state government to ex-

ert pressure on the Centre to abandon the 

move by putting across its stand on the issue. 

“Despite being a largely agrarian population, In-

dia became the world’s leading milk producing 

nation purely due to the systematic, scientific 

and visionary initiatives of NDDB”, said Mani. 

Instead of inducting representatives from the 

private sector dairies into NDDB, the central 

government should urge the private dairies to 

utilize the vast technical knowledge and rich do-

main expertise and experience of NDDB, by 

drafting in top officials of NDDB into their direc-

tor boards, he suggested. 

“Private dairies are highly resourceful when 

compared to the dairy cooperatives and have 

been progressing in the country on their own. 

The proposal to include representatives from 

private dairies in the NDDB’s director board 

would lead to diffusion of focus on dairy coop-

eratives,” he said. 

As per an office memorandum of the Depart-

ment of Animal Husbandry and Dairying under 

the Ministry of Fisheries, Animal Husbandry and 

Dairying, amendments to the National Dairy De-

velopment Board (NDDB) Act, 1987, have been 

proposed to ensure better management and 

monitoring of the functions of the Board. The 

amendments also propose to replace the words 

“the co-operative strategy” (sub-section 1, 

clause b) in the Section 16 of the Act with “and 

other plans for the development of the dairy 
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sector” and the words “public sector” (sub-sec-

tion 2, clause b) with the words “or any other 

organisation”. 

“The proposed government control in policy 

and administrative matters of NDDB would in-

fringe on the autonomy of the dairy board, 

hamper its initiatives and vision to make India 

self- sufficient in milk production through a na-

tionwide dairy cooperative movement”, the 

Milma Chairman said. Dubbing the proposal as 

‘unfortunate’ and especially ‘disadvantageous’ 

to the rural dairy sector, Mani also said the po-

litical interference resulting from this could also 

hinder the efforts of the dairy board to channel 

resources to the most deserving beneficiaries. 

NDDB was formed with the objective of pan-In-

dia development of the dairy cooperative sector 

and the success of Amul in Gujarat was so influ-

ential that the soul and spirit of the model were 

replicated throughout the country as the Anand 

pattern, he recalled. The proposed amendment 

to bring in private representation can hamper 

the board’s core function of ‘replicating Anand 

pattern dairy cooperatives across the country’. 

“The NDDB is still performing this function, but 

there is a long way to go in making a strong and 

sustainable Anand pattern dairy cooperative 

network pan-India,” he said. The White Revolu-

tion in the country and the resultant rural pro-

gress were possible only because of the trust 

governments had in NDDB. This was instrumen-

tal in bringing about a major socio-economic 

uplift of the rural poor through the dairy coop-

erative networks. The proposed amendments 

also run against the vision of Dr. V Kurien, the 

Milk Man of India, who devoted a lifetime to 

liberating the poor dairy farmers and the coun-

try’s dairy economy, Mani noted, urging the Un-

ion Government to give up the proposed 

amendments that could adversely impact lakhs 

of dairy farmers. 
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ndia is a relatively young market 

for cheese but the category has witnessed 

good growth during the pandemic. 

For the past few years, Britannia has been fo-

cusing on growing its Dairy business and has big 

plans to grab a larger share in the category. 

We speak to Abhishek Sinha, Vice-President, 

Dairy Business, Britannia Industries Ltd. to un-

derstand what Britannia is doing to give a push 

to its Dairy business and how its Cheese portfo-

lio is performing. We also talk to him about Bri-

tannia Cheese’s latest campaign. 

India’s cheese market is at a relatively nascent 

stage when compared to global markets but it is 

a segment that presents a lot of opportunities. 

Since the pandemic when people were stuck at 

home, there was an increase in people experi-

menting with cooking and owing to the role 

cheese plays in a lot of global cuisines, there 

was a surge in demand of cheese worldwide, 

according to reports. 

Closer home, Britannia Cheese quickly recog-

nized the opportunity and strengthened its digi-

tal marketing strategy to make the most of this 

surge in demand. In fact, in the financial year 

2020-21, Britannia Cheese delivered sales of 
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over Rs 230 crore. 

We recently caught up with Abhishek Sinha, 

Vice-President, Dairy Business, Britannia Indus-

tries Ltd. to understand how the brand has 

grown in the past few months, its new cam-

paign and how it is ensuring it keeps up with its 

growth momentum. 

Excerpts: 

Q) You have recently released a campaign for 

Britannia Cheese where you talk about the im-

portance of consumption of good quality pro-

teins for young adults. Tell us a bit more… 

Our new campaign for Britannia Cheese aims to 

educate the audiences about its protein-rich 

qualities. Proteins are by far one of the most 

important macronutrients that should be a part 

of a healthy diet. The campaign aims to raise 

awareness about the role Britannia Cheese 

plays as a part of children’s nutrition and en-

courages parents to include it as a rich and deli-

cious source of good quality protein in their 

children’s diet. With 2 slices of Britannia Cheese 

that is made from 100% cow’s milk, children will 

be able to get the same amount of protein as 1 

glass of milk or 35 gms of paneer. 

Q) India is still a young market for cheese. Since 

your campaign is talking about including cheese 

in children’s diet, how are you convincing par-

ents it’s a healthy option? 

When we started our background work, our 

starting point was that Britannia Cheese had 

considerably less amount of fat when compared 

to our butter. Categories like butter are familiar 

to us and a part of our daily diet, while cheese is 

a relatively modern option and hence unfamiliar 

category for Indian population. 

Moreover, we also found that 4 out of 5 Indians 

don’t consume adequate amounts of good qual-

ity protein that comes from cow’s milk. Britan-

nia Cheese which is made of cow’s milk is one of 

the richest vegetarian sources of good quality 

protein. Also, cheese is a major source of Cal-

cium, Phosphorous and Vitamin A and hence a 

valuable addition to a healthy and balanced 

diet. 

Q) How big is India’s cheese market? What is 

Britannia’s market share in the category? 

As per IMAC Data, the Cheese category was Rs 

3100 crore category in 2018 with 40% of the 

market coming from Retail sales and 60% of the 

market from institutional sales. In the financial 

year 2020-21, Britannia Cheese delivered sales 

of over Rs 230 crore and as per internal esti-

mates, is the second largest player in Retail 

Cheese in the country. 

Q) What sort of growth has Britannia’s dairy 

and cheese category witnessed in the last few 

years? What are a few factors that have helped 

achieve this growth? 

The financial year 2020-21 saw Britannia 

Cheese growing at 30% on the back of lock-

downs and consumers shifting their consump-

tion from out-of-home to in-home. The growth 

in the first half of the year was somewhat sub-

dued owing to the large bases of the previous 

year, however the growth for Britannia and the 

category has come back in the second half of 

this year. While Britannia remains strong across 

top metros and modern trade stores, our key 

growth markets in recent times have been the 

next 20 towns beyond the top 8 metros and e-

commerce. 

During and post the pandemic, we realized that 

the cheese category in Tier II towns has started 

outpacing the grown in metros and we are look-

ing at growing our distribution in these markets 

significantly this year. Further the e-commerce 

business for cheese has been growing at a CAGR 

of 100% for the last 2 years and we expect to 

continue the momentum in the coming year as 

well. 

Q) Being one of the top players currently, what 

sort of innovations are you bringing about in 

the category? Are you also looking at focusing 

on gourmet/premium cheese offerings? 

One of the keys towards being India’s largest 

bakery foods company and one of the most 



trusted brands is the strength of our R&D func-

tion in driving product innovations. The Dairy 

portfolio is also key in our vision of making Bri-

tannia a global Total Foods Company. One of 

the focus of our investments in the Ranjangoan 

unit would also be to build a world class R&D fa-

cility. This will enable us to develop and grow 

the Indian Value-Added Dairy category. 

In the vision for Dairy, we see ourselves as a 

Leader in the Value-Added Dairy category which 

we shall achieve by bringing world-class product 

experiences to consumers at prices that are 

competitive and yet create margins for invest-

ment into the growth of such experiences. 

Some of the opportunities in Cheese that we 

would be keen to explore would be to grow the 

nascent Cheese Snacking category which is very 

large in western markets. Our back-end compe-

tency would also enable us to become a pre-

ferred supplier of cheese to hotels, restaurants, 

QSRs and cafeterias. We would also seek to 

grow nascent categories like spreads, cream 

cheese and Mozzarella cheese. 

Meanwhile, other avenues for innovation that 

we have outlined lie in the Value-Added Drinks 

and Yogurts categories through a portfolio ex-

pansion for Winkin Cow and our Fresh Business. 

Q) Globally as well as in India, a lot of people 

are moving away from animal-based foods… 

What do you think the future of the Dairy cate-

gory looks like in India? 

Today we see a large global recognition of the 

fact that our diets are high in carbohydrates but 

poor in protein and hence there is a move to-

wards new sources of Protein to be added to 

our diets. In fact even in India there is a recogni-

tion of the fact that 4 out of every 5 Indians 

don’t consumer adequate amounts of good 

quality protein in their diet. This recognition is 

also fuelling the growth of the Dairy Category in 

the country and hence we see significant 

growth of categories like Cheese, Value Added 

Dairy Drinks and Value Added Yogurts. We are 

extremely bullish about the prospects of the 

category and hence have invested close to Rs 

600 crore in our backward integrated dairy 

plant at Ranjangoan. 

Q) What is your focus going to be in terms of 

marketing your products? What is your target 

for FY 22-23? 

We expect FY 22-23 to be an exciting year for 

Britannia Dairy as this is the year we start man-

ufacturing our own products. We would aspire 

to grow our business in high double digits led by 

Cheese, Dairy Drinks and the Fresh portfolio. 

We have embarked onto a powerful Brand 

Campaign for Britannia Cheese build on bridging 

the Protein gap for Indians. This message is be-

ing spread through a 3-month Brand Power TVC 

in mass media across India. We are also invest-

ing in digital initiatives for the savvy metro con-

sumer. For Tier II and III towns, we will also be 

investing in OOH to take the message far and 

wide. We are also investing robustly in Modern 

Trade Visibility and across E-commerce plat-

forms. 

We are also extremely bullish on Winkin Cow, 

our Dairy Drinks brand. We have regularly in-

vested in advertising for the brand and next 

year, we plan to extend our offerings to various 

segments of the Dairy Drinks category, from af-

fordable SKUs to premium and indulgent experi-

ences. 

Lastly, the Dairy Factory will allow us to incu-

bate Maharashtra as a market to build a robust 

fresh dairy portfolio. 
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ndia’s milk production increased by 35.04 

per cent, during the period between 2015-

16 and 2020-21 to top 200 million tonnes 

(mt). This information was provided in the Lok 

Sabha by Parshottam Rupala, Minister for Fish-

eries, Animal Husbandry and Dairying. 

In a separate response, Union Agriculture Minis-

ter Narendra Singh Tomar said the US has 

agreed to resume Indian mango imports from 

this year. Karnataka led the 55-mt rise (from 

155 to 210 mt) in six years , while Uttar Pradesh 

is the top producer in terms of total produc-

tion.  

According to the provisional figures provided in 

the Lok Sabha, India’s milk production increased 

to 210 mt in 2020-21. The production was 155 

mt in 2015-16 Karnataka’s milk production has 

seen an increase of 72.39 per cent (4.59 mt) 

during the period between 2015-16 and 2020-

21. The State’s milk production went up from 

6.3 mt in 2015-16 to 10.9 mt in 2020-21.  

Top producer Though Uttar Pradesh remained 

the top producer of milk in the country with 

31.36 mt in 2020-21, the production declined by 

1.58 per cent over 2019-20. However, the pro-

duction was up by 18.84 per cent (4.97 mt) dur-

ing the period between 2015-16 and 2020-

21. Barring 2017-18, milk production was in a 

declining trend in Kerala in all other years be-

tween 2015-16 and 2020-21. 

The overall reduction in milk production was 

around 1.15 lakh tonnes during the six-year pe-

riod. There was decline in production in states 

such as Andhra Pradesh (3.60 per cent), Har-

yana (3.84 per cent), Uttarakhand (2.56 per 

cent), Arunachal Pradesh (27.61 per cent), Ma-

nipur (20.74 per cent), and Sikkim (12.01 per 

cent) in 2020-21 when compared to 2019-20. To 

a query in Lok Sabha on the steps taken by the 

Government to increase milk production in the 

country, 

Rupala said the Government has been imple-

menting some major Central sector and Cen-

trally-sponsored schemes to enhance milk pro-

duction. The Government has been implement-

ing Rashtriya Gokul mission since 2014 for the 

development and conservation of indigenous 

breeds, genetic upgradation of bovine popula-

tion and enhancement of milk production and 

productivity of bovines, thereby making milk 

production more remunerative to farmers en-

gaged in dairying. He said the national pro-

gramme for dairy development aims to enhance 

the quality of milk and milk products and in-

crease share of organized milk procurement. 
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ntering the nascent Rs 2,000-crore or-

ganic food segment in India, Amul will 

soon launch organic “aata”, rice, honey, 

chocolates and potato products, said RS Sodhi, 

managing director of Gujarat Cooperative Milk 

Marketing Federation (GCMMF). 

It also plans to set up a “green college” at 

Anand to spread awareness about organic and 

natural farming among young generation of 

farmers, along with “organic haats” across Guja-

rat to market and sell organic products. 

“We are also designing a logo for these organic 

products. It will be made public soon,” Sodhi 

told The Indian Express on the sidelines of a 

“chintan shibir” — a two-day brainstorming ses-

sion for state government officials, organised by 

Gujarat government’s co-operation department 

at Sardar Patel Institute of Public Administration 

(SPIPA) in Ahmedabad on Wednesday. 

According to Sodhi, Amul is designing testing, 

distribution and marketing infrastructure for 

both organic and natural farming products. 

GCMMF is also looking to set a laboratory that 

will test and certify organic products. 

“Testing is big for us. If we offer a product un-

der the Amul brand, we want it to properly 

tested and authenticated. Though costly, we 

are planning to set up a laboratory to test and 

certify organic products that we plan to source 

from farmers who are part of our district un-

ions,” Sodhi added. 

Amul’s move to enter the organic food market-

ing segment comes after Union Co-operation 

Minister Amit Shah during his visit to Anand in 

November 2021 urged the dairy behemoth to 

lead an initiative to create testing, distribution 

and marketing infrastructure for organic prod-

ucts in the country. 

Differentiating organic farming and natural 

farming, Sodhi said both methods were free of 

chemical fertilisers. “Organic farming has an 

higher input cost in the form of bio fertilisers, 

etc., while natural farming has almost no input 

cost. Except this difference, both the methods 

are the same,” he added. 

The green college in Anand will be set up by 

Amul, in association with Tribhovandas Founda-

tion — a charitable trust founded by Tribhovan-

das Patel, the founder chairman of Amul. 

“We are designing courses about organic and 

natural farming that will be offered at this col-

lege. It will also include demonstration projects 

and later when they finish their training, we will 

link them with the markets,” he added. 

At the chintan shibir, Jagdish Vishwakarma, 

state minister for cooperation (independent 

charge), Raghavji Patel, cabinet minister for ag-

riculture and animal husbandry, Jitu Chaudhari, 

minister of state for fisheries and Mukesh Patel, 

minister of state for agriculture, were present. 

“Organic food is considered elite. It is bought by 

urban working couples who belong to higher in-

come groups and are health conscious. The 

common man in India does not buy organic. It is 

currently a fad. The aim of Amul is to democra-

tise organic food and make it available for the 

common man. We want to people to trust our 

products ,” Sodhi said. 
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 webinar held on 29th January 2022 at 

VKCoE, IRMA, Anand 

Verghese Kurien Centre of Excellence 

(VKCoE), IRMA and Gujarat Chapter of Indian 

Dairy Association organized a webinar on ‘Shri 

Tribhuvandas Patel – the Father of Milk Cooper-

atives in India’ on 29 January, 2022. The chief 

guest of the webinar was Shri Parshottam Ru-

pala, Union Minister of Animal Husbandry and 

Dairying, Government of India . The panelists of 

the webinar were Shri Meenesh Shah, Chair-

man, National Dairy Development Board, Shri 

Ramsinh Parmar, Chairman, GCMMF, Dr. R S So-

dhi, Managing Director, GCMMF, Shri Amit 

Vyas, Managing Director, Amul Dairy, Dr. Nikhil 

Kharod, CEO, Tribhuvandas Foundation, Dr. G S 

Rajhoria, President, Indian Dairy Association, Dr. 

Manjula Patel, Retired Professor, Sardar Patel 

University and Shri Emil Patel, the grandson of 

Shri Tribhuvandas Patel 

The welcome address was given by Prof. 

Umakant Dash, Director, IRMA. Shri Ramsinh 

Parmar, Chairman, Gujarat Co-operative Milk 

Marketing Federation Limited (GCMMF) in his-

inaugural speech revealed the significant rise in 

milk procurement by Amul from 250 litres milk 

to 35 lakh litres per day from 1200 dairy coop-

erative societies (DCS) today. Amul is expected 

to procure 50 lakh litres milk per day by next 

year. Today Amul products are popular among 

the consumers worldwide. He highlighted how 

Shri Tribhuvandas Patel worked for the women 

and children of dairy farmers. Tribhuvandas 

Foundation provided excellent services during 

the pandemic. He appreciated how each house-

hold of dairy farmers in Anand worships Shri Pa-

tel and garlands his photo each day even today. 

Addressing him ‘Tribhuvan Kaka’, the Hon’ble 

Union Minister Shri Parshottam Rupala said 

how it filled their hearts with pride that a man 

like him belonged to their region. He had a vi-

sionary outlook as he saw how the villages of 

Gujarat and India could be transformed with 

the idea of dairy cooperatives. Together as a 

team he had to work hard to bring the younger 

generation to the cooperative sector. He said 

that Shri Patel had a magnetic personality that 

attracted the professionals like Dr. Verghese Ku-

rien and others which ultimately led to the birth 

of a brand we proudly call “Taste of India”. 

Drawing a parallel between Mahatma Gandhi 

and Shri Tribhuvadas Patel, Shri Rupala said 

while Gandhiji set up an ashram in South Africa 

to help the needy, Tribhuvandas Foundation in 

Anand helps the poor women with healthcare. 

He proposed Tribhuvandas Foundation to ex-

tend its activities to the entire state of Gujarat 

for mother and child care and to eliminate mal-

nutrition. The honourable minister stressed the 

need for bringing the youth of India into the co-

operative movement so that they can appreci-

ate the “Sahakaar se Samridhi” concept which 

will be a real tribute to him. He urged IRMA to 

devise a strategy, involving some activities 

which would attract your to participate and de-

cide to adopt the cooperative movement. He 

proposed establishing a national institute of 

Dairy Technology at Anand. Shri Mitesh 

Rameshbhai Patel, the member of Parliament 

(Lok Sabha) from Anand said that it was Shri 

Tribhuvandas Patel who started the cooperative 

movement and brought millions of dairy farm-

ers together for their own common good. He 

supported the idea of Hon. Minister to establish 

an institute of national importance at Anand. 
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Dr. Nikhil Kharod, a paediatrician and CEO, 

Tribhuvandas Foundation shared about his kar-

mic relationship with Karmayogi Shri Tribhu-

vankaka. He spoke about the genesis and oper-

ations of Tribhuvandas Foundation, a coopera-

tive linked human health care programme fo-

cussed on health of mothers and children. He 

highlighted Tribhuvandas Foundation as a cor-

rect model for rural development. Learning 

from the Amul experience, Tribhuvandas Foun-

dation is designed as community based primary 

health care programme with greater emphasis 

on Maternal and Child health. He added that 

during the current pandemic, need for more of 

such primary health care community based pro-

grammes has also been realized by many. He 

shared the attributes of Shri Patel and said that 

he accepted modern science and technology as 

much as necessary for the rural development. 

But at same time he was very particular about 

our culture. If we consider Dr. Kurien ‘The Brain’ 

behind the white revolution, Shri Patel may 

aptly be described as ‘The Soul’. Theirs was a 

truly synergistic partnership which provided dy-

namic force for the cooperatives to succeed. 

Speaking on the occasion Shri Meenesh Shah, 

Chairman, NDDB said that leaders are not 

judged by their intentions but by their contribu-

tion to the society. Shri Patel embodied this. 

The real tribute to him would be to imbibe his 

actions in our lives. Shri Shah said that it was 

Patel who saw immense potentialities of coop-

eration and cooperatives way back in 1946, nur-

tured it selflessly and he was right about power 

of farmers’ movement from very beginning. Dr. 

R S Sodhi, Managing Director, GCMMF regarded 

Shri Tribhuvandas Patel as the ‘Bhismapita’ of 

the dairy revolution. While remembering the 

anecdotes of Shri Patel, he suggested how to-

day’s generation should learn values of humil-

ity, perseverance and utmost honesty from him. 

He suggested reading the book ‘Lok kalyan ni 

.Gangotri’ for political and professional leaders 

at the webinar. Shri Amit Vyas, Managing Direc-

tor, Amul Dairy highlighted the dairy coopera-

tives initiated by Shri Tribhuvandas Patel as a 

self-sufficient model and that cooperatives is a 

new ministry in the government now. 

Dr. Emil Patel, grandson of Shri Tribhuvandas 

Patel said that the common goals for all the in-

stitutions set up by Shri Tribhuvandas Patel 

were to facilitate improvement in the quality of 

life of farmers. By many measures, these insti-

tutions that were formed under the leadership 

and vision of Shri Tribhuvandas Patel have far 

exceeded the expectations laid out at their for-

mation and have continued to excel over the 

years. He expressed how none of Patel’s distin-

guished family members were not in any organ-

ization set up by him to avoid nepotism. The so-

cial status or organizational positions (including 

his) mattered little to him. In closing, the stories 

illustrating Kaka’s character, vision and leader-

ship qualities tells us that there should not be 

anything to deter us from accomplishing our 

dreams but while we fulfill our dreams, we 

should never lose sight of moral, ethical and 

equality values when leading the organizations, 

as a leader stay humble and be inclusive. Re-

member it is not about one person but the 

team. 

Dr. Manjula Patel read out excerpts from her 

book written on Shri Tribhuvandas Patel and 

how there was Sans Tribhuvan, Sans Kurien. She 

shared her last memories with Shri Patel. Dr. G 

S Rajhoria, President, Indian Dairy Association 

highlighted the character sketch of Shri Patel 

and spoke about the various dairy institutes in 

India. He talked about  shri Patel’s moral char-

acter and leadership qualities. The webinar was 

moderated by Dr. J.B Prajapati, Chairperson, 

VKCoE. In conclusion he said that we should try 

to replicate Tribhuvandas Foundations based on 

the successful model of Anand to take care of 

mother and child health. The webinar was co-

hosted by Dr. Smruti Smita Mohapatra and Shri 

Darshan Kumar Patel from VKCoE



Food safety department to audit dairy, meat business across Delhi 
Updated: Feb 11, 2022, 12:01 IST 

https://timesofindia.indiatimes.com/city/delhi/food-safety-dept-to-audit-dairy-meat-biz-across-capital/arti-

cleshow/89488727.cms 

EW DELHI: In first, the food safety de-

partment of the Delhi government has 

decided to carry out an audit of the 

premises of all high-risk food businesses across 

the capital by engaging a third-party audit 

agency. 

Though the food safety department carries out 

inspections and test samples regularly and in-

tensifies the drive during the festivals, this is the 

first time such a pan-Delhi audit has been or-

dered. 

The exercise will be completed by March 31 and 

include the inspection of every business dealing 

in milk and milk products, meat products, 

slaughterhouses, sweetshops, nutraceuticals, 

and other such products, including their manu-

facturing units. The audit of these establish-

ments will be done by outside agencies empan-

elled by India’s Food Safety and Standards Au-

thority , said an official. 

According to officials, over 40 such empanelled 

agencies have the workforce and expertise re-

quired to carry out such audits. 

“If any deficiency found, the establishments will 

be notified and given time for making amends. 

In the second round of visits, the audit team will 

verify that all the laid down food safety norms 

and guidelines are followed. If found lacking in 

observing these measures, a penalty will be im-

posed on the establishment concerned,” said an 

official. 

The visit of audit teams would be a surprise 

with “no prior information being shared with 

the businesses,” said an official. 

The audit exercise will start within this week, 

added the official. 

 

 

 

NDDB: Kerala Milk Cooperative Opposes Induction of Directors from Private Dairies 
09 February 2022 

https://www.moneylife.in/article/nddb-kerala-milk-cooperative-opposes-induction-of-directors-from-private-dair-

ies/66348.html 

he Kerala Co-operative Milk Marketing 

Federation (KCMMF), which owns the 

popular dairy brand Milma, on Wednes-

day, opposed the Centre's move to bring in pri-

vate sector representation in the National Dairy 

Development Board (NDDB), terming it an at-

tempt to 'infringe' on the autonomy of the 

body. 

KS Mani, chairman KCMMF, said the proposal to 

induct representatives from private dairies in 

the director board of NDDB will seriously harm 

the cooperative dairy movement in the country. 

According to the latest move, the ministry has 

sought suggestions and comments on the pro-

posed amendments, which also includes a pro-

posal to appoint an additional director repre-

senting private dairy industry, to be nominated 

for three years. 

The directors nominated to NDDB will also 

be ex-officio directors in the boards of subsidi-

ary companies. 

Milma has decided to express its serious con-

cerns to the Centre against the proposed 

amendments as they would seriously affect the 

autonomy of NDDB and harm the interests of 
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millions of dairy farmers and the dairy coopera-

tive movement as a whole, Mr Mani said. 

It will also seek the intervention of the state 

government to exert pressure on the Centre to 

abandon the move by putting across its stand 

on the issue. 

"Instead of inducting representatives from the 

private sector dairies into NDDB, the Centre 

should urge the private dairies to utilise the vast 

technical knowledge and rich domain expertise 

and experience of NDDB, by drafting in top offi-

cials of NDDB into their director boards," he 

stated. 

"Private dairies are highly resourceful when 

compared to the dairy cooperatives and have 

been progressing in the country on their own. 

The proposal to include representatives from 

private dairies in the NDDB's director board 

would lead to diffusion of focus on dairy coop-

eratives," said Mr Mani. 

As per an office memorandum of the depart-

ment of animal husbandry and dairying under 

the ministry of fisheries, animal husbandry and 

dairying, amendments to the National Dairy De-

velopment Board (NDDB) Act, 1987, have been 

proposed to ensure better management and 

monitoring of the functions of NDDB. 

NDDB was formed with the objective of pan-In-

dia development of the dairy cooperative sector 

and the success of Amul in Gujarat was so influ-

ential that the soul and spirit of the model were 

replicated throughout the country as Anand 

pattern, he said. 

The white revolution in the country and the re-

sultant rural progress were possible only be-

cause of the trust governments had in NDDB. 

This was instrumental in bringing about a major 

socio-economic uplift of the rural poor through 

the dairy cooperative networks, he said. 

The proposed amendments also run against the 

vision of AV Kurien, often referred to as the 

Milk Man of India. 

 

 

 

 

 

 

The board of GCMMF has appointed Jayen Mehta as a COO of Amul 
FEB 8, 2022 

https://dairynews7x7.com/the-board-of-gcmmf-has-appointed-jayen-mehta-as-a-coo-of-amul/ 

 
fter a year’s break, the board of Guja-

rat Co-operative Milk Marketing Feder-

ation (GCMMF), the country’s largest 

dairy cooperative, has appointed a chief operat-

ing officer (COO). 

Jayen Mehta, who was acting as CEO (CGM), 

has been promoted to CEO of India’s largest 

food products marketing organization, which 

markets the brand Amul.In the GCMMF hierar-

chy, the CEO’s post is next to that of the manag-

ing director (MD).R S Sodhi is currently the MD 

of GCMMF, whose annual revenue is estimated 

at Rs 53,000 crore (US $ 7 billion). 

The board of the GCMMF board unanimously 

accepted Sodhi’s decision to promote him on 
A 
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January 31 after his second term expired in De-

cember 2020, according to reports.Valamji 

Humbal, the vice chairman of the GCMMF, con-

firmed the board’s decision. 

The position was vacant after KM Jhala, our for-

mer CEO, retired.According to Humbal, we’ve 

unanimously accepted the plan to welcome 

Jayen as CEO. 

Jayen has been associated with Amul for the 

past 31 years.From April-September 2018, he 

was in-charge MD of Amul Dairy, Anand, and is 

now GCMMFs candidate on the board of 

Mehsana, Sabarkantha, Banaskantha, Panchma-

hal, and Valsad milk unions, all members of the 

federation. 

Jayen, a gold medalist from the Sardar Patel 

University in Vallabh Vidyanagar, is an alumnus 

of the Institute of Rural Management, Anand. 

 

 

Dairying gets an increase by 40% in Budget FY23 :Feb 06 2022 
FEB 6, 2022 

https://dairynews7x7.com/dairying-gets-an-increase-by-40-in-budget-fy23-feb-06-2022/ 

 
his is the first channel dedicated to 

dairy-related news from India and 

abroad. It will cover top seven dairy 

news from last seven days. The news will be 

aired on every Sunday. 

The channel will have expert interviews, market 

and technical analysis and a lot more sections 

very soon. You may share in comments about 

the news on which you would like to have de-

tailed information. We shall be creating detailed 

news feature on the same. 

Top seven news from the last week are as fol-

lows : 

1. The budget for Dairying ministry has been in-

creased by 44 percent 

2. Budget 2022: Co-op societies get tax relief; 

will end injustice: Amit Shah 

3. No milk buyers in Kashmir, white revolution 

takes a hit in Valley 

4. Cadbury Dairy Milk new campaign ‘Fridge 

Mein Meetha, Toh Ghar Meetha 

5. Demographic dividend of India will build the 

plant based foods lifestyle 

6. Five trends of food and Beverages in 2022: 

Friesland Campina report 

7. Global dairy prices move further up by 4.1% 

since mid January at GDT 
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Adulteration: Deputy CM orders officials to take samples in Panipat 
Feb 06, 2022 06:38 AM (IST) 

https://www.tribuneindia.com/news/haryana/adulteration-deputy-cm-orders-officials-to-take-samples-in-pani-

pat-367429 

 
eputy Chief Minister Dushyant Chau-

tala on Saturday directed to collect 

samples of milk products on a com-

plaint of supply of adulterated ‘mawa’ in the 

city. He also directed that a mining official be 

chargesheeted and action be initiated against 

police officials for not fulfilling their duties 

properly in two separate complaints. 

Dushyant on Saturday presided over the District 

Public Relations and Grievance Redressal Com-

mittee meeting held at the mini-secretariat 

here. The Deputy CM resolved a total of nine 

complaints on the spot. He directed that a joint 

committee be constituted into three com-

plaints. 

In a complaint, Om Prakash of Joshi village al-

leged that some people have done illegal min-

ing from the land and taken out 1.5-ft deep soil 

from there. A case was also registered against 

eight people but no action has been initiated 

against them. Following the complaint, the Dep-

uty CM directed to chargesheet the guard of 

the Mining Department and also directed the 

Mining Officer to produce the report after in-

specting the site. 

On the complaint of Ambrish Kumar of Babbail 

Road, the Deputy CM directed the Police De-

partment and food safety officers to collect 4-4 

samples randomly and to check them from the 

laboratory and to produce the report of the 

samples in the next meeting. 

On another complaint by Ashok of Nanhera vil-

lage regarding border dispute with the farmers 

in UP, Dushyant directed the Deputy Commis-

sioner to resolve the issues after holding a 

meeting with DC, Shamli. He also said that work 

of laying pillars along the Yamuna river is under-

way to resolve the border dispute with adjoin-

ing Uttar Pradesh. Soon, this dispute would be 

resolved. 

Deputy Chief Minister Dushyant Chautala also 

directed the officials to resolve public griev-

ances on priority basis. MLA Pramod Vij, Con-

gress MLA Balbir Valmiki, Mayor Avneet Kaur 

and administrative officials were present during 

the meeting. 

Reaches exporters’ meet 3 hrs late 

Deputy CM Dushyant Chautala held a meeting 

with the members of the Panipat Exporters’ As-

sociation in a hotel here. But he reached the 

venue three hours late due to which many ex-

porters left the venue. Dushyant discussed the 

75 per cent job reservation for Haryana youth in 

private industries and also took their sugges-

tions on the reservation policy. He claimed that 

900 industries and 40,000 youth have regis-

tered in support of this policy so far. 
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Ludhiana: Man, ten buffaloes dead after cattle shed roof collapse 
February 5, 2022 10:11:43 pm 

https://indianexpress.com/article/cities/ludhiana/ludhiana-man-ten-buffaloes-dead-after-cattle-shed-roof-col-

lapse-7758768/ 

he roof of a cattle shed in Chahran vil-

lage of Ladhowal in Ludhiana collapsed 

early morning on Saturday killing a la-

bourer and at least 10 buffaloes. 

Police said that prima facie the roof of the cattle 

shed may have collapsed due to continuous 

rainfall on Thursday and Friday. 

A team of volunteers managed to rescue seven 

buffaloes from the debris. Investigators later 

identified the deceased as one Narayan Paswan, 

55, who worked as a labourer at the dairy and 

hailed from Darbhanga district in Bihar. 

The deceased man who worked as laborer at 

the dairy was identified as Narayan Paswan (55) 

of Darbhanga of Bihar. Paswan worked at the 

dairy farm owned by one Satpal Singh for the 

last twelve years and used to sleep in the cattle 

shed. 

Sub-Inspector Gurshinder Kaur, who is the SHO 

of Ladhowal police station, said that the inci-

dent occurred at around 1 am. The villagers 

heard a loud noise and immediately rushed to 

the spot. Satpal, who lives near the dairy, too 

rushed to the spot and raised the alarm. The vil-

lagers later informed the police and police 

teams, as well as those from NDRF, reached the 

spot soon after. 

The teams soon after initiated a rescue opera-

tion and rescued Narayan Paswan. He was res-

cued and rushed to a hospital where he suc-

cumbed to the injuries. The rescue operation 

continued till 10 in the morning. 

SHO Kaur added said that at least buffaloes too 

had died in the incident, while the condition of 

three other buffaloes was stated to be serious. 

“The cattle shed was already in a dilapidated 

condition. Continuous rainfall on Thursday and 

Friday might have weakened the structure fur-

ther,” said the SHO. 

According to the police, Paswan is survived by 

his wife, two daughters and two sons, who are 

in Bihar. He was the lone bread winner for the 

family. 

 

 

‘Chittoor ahead of other districts in land, housing and milk yield’ 
FEBRUARY 05, 2022 01:35 IST 

https://www.thehindu.com/news/national/andhra-pradesh/chittoor-ahead-of-other-districts-in-land-housing-and-

milk-yield/article38380016.ece 

hittoor district has made rapid progress 

on various fronts last year, notwith-

standing the turbulence witnessed in 

the form of high COVID-19 incidence and furi-

ous floods. 

The district administration received a pat from 

the State government for having several firsts 

to its credit, especially for the progress on land 

resurvey, housing and milk yield, points out Dis-

trict Collector M. Hari Narayanan. 

Chittoor has spent ₹348 crore on housing, the 

highest by any district in the State. As many as 

1.06 lakh units of the 1.78 lakh houses sanc-

tioned in the first phase of PMAY-YSR Urban 

scheme have already been grounded, of which 

97,000 houses are in various stages of progress. 

“Chittoor is one of the first districts to facilitate 

SHG(self-help group) women to get loans to 

take up initial construction, so that they can re-

pay it after receiving payment from the govern-

ment,” said the Collector. 
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Interacting with The Hindu on Friday on his 

completion of one year in office, he also cred-

ited the political establishment and the officers 

at all levels for the rapid progress. 

The dairy-rich district is known for its high milk 

yield. Chittoor at present produces 32-34 lakh li-

tres of milk a day, which is proposed to be in-

creased to 38 lakh litres in two years. 

“Under the Amul project, more than 25,000 li-

tres of milk is being procured on a daily basis 

with the dairy farmers getting the optimum 

price. The Rythu Bharosa Kendras (RBKs) will 

play a crucial role in dairy development,” Mr. 

Hari Narayanan explained. 

As many as 508 veterinary assistants have been 

appointed across the district, who will be availa-

ble at RBKs for consultation. 

The district has also made strides in the ‘YSR 

Jagananna Saswatha Bhu Hakku Bhu Raksha’, 

i.e., the resurvey of village lands taken up after 

a century. 

Of the 1,540 villages, the pilot project taken up 

in Muthukur of Gudipala, Agaramangalam in 

Gangadhara Nellore, Narasingapuram in Chan-

dragiri and Jammalapalle village of Valmikipu-

ram mandal was completed and the digitised 

land records handed over to the villagers last 

month. “The process will be completed by this 

month-end in the second set of sixteen villages. 

In the third set, the purification of records is on 

by identifying the exact boundaries by using 

drones,” Mr. Hari Narayanan concluded. 

 

 

Stellapps created a step counter for cows in 100 B USD wearables market 
FEB 4, 2022 

https://dairynews7x7.com/stellapps-created-a-step-counter-for-cows-in-100-b-usd-wearables-market/ 

 
he  wearables market skyrocketed over 

the last three years, and consumers are 

projected to spend nearly a $100 Billion 

on devices ranging from smartwatches to smart 

patches in 2022.Now, one tech startup wants to 

take wearables to another market: cows.Banga-

lore-based Stellapps is a farm-to-consumer digi-

tal platform that uses technology to track milk 

on its journey through the supply chain. 

“We have a device which is like a Fitbit for cat-

tle,” says Ranjith Mukundan, co-founder and 

CEO of Stellapps. The company’s “mooON” de-

vice “goes around the animal’s leg, and [tracks] 

their activity levels,” he says. 

When cows are sick, they move less, and when 

they are ovulating, they move more, says 

Mukundan. Stellapps combines information 

from the step trackers with data that farmers 

and vets enter into a smartphone app, which is-

sues reminders for routine protocols such as 

vaccinations and artificial insemination. Health-

ier cows produce more milk, and by tracking 

and better managing their animals, farmers can 

increase yields, says Mukundan.But Stellapps 
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isn’t just creating step counters: the mooON de-

vice is one small part of a much bigger initiative 

to transform the world’s largest dairy industry 

with smart tech. 

Digitizing dairy 

Founded in 2011, Stellapps’ technology is cur-

rently used by nearly three million dairy farmers 

across 36,000 villages in India, accounting for 

over 13.5 million liters of milk daily, according 

to Mukundan.In October 2021, the company 

raised $18 million, led by Dutch animal nutrition 

company Nutreco , which joined existing inves-

tors including the Gates Foundation and Blume 

Ventures.In India, farmers typically deliver milk 

to collection points in nearby villages. Here, 

Stellapps uses an ultrasonic analyzer to meas-

ure the nutritional content of the milk — allow-

ing standardized price-setting and giving farm-

ers updates on their cows’ health and nutri-

tional needs.The company measures the vol-

ume of milk collected with a digital scale and 

transfers payments directly to farmers’ bank ac-

counts via its “mooPay” platform.Milk of similar 

quality is then combined in digitally tagged 40-

liter cannisters and sent to a larger, centralized 

cold storage unit. At the unit, volume sensors 

monitor the milk to prevent it from being wa-

tered down or stolen, says Mukundan. From 

there, the milk is taken to a processing plant to 

be pasteurized and packaged, or converted into 

products like cheese or yogurt.Mukundan says 

Stellapps can bring traceability into India’s dairy 

industry, enabling the company to “vouch for 

every glass of milk.” 

A fragmented industry 

India is home to the world’s large milk industry, 

producing 199 miillion  metric tons in 2021.But 

dairy hasn’t always been a staple in India, which 

relied on milk imports until 1970, when a rural 

development program called ” Operation 

Flood” overhauled the industry.This made milk 

more affordable, providing a good source of 

protein, as well as reducing poverty in rural 

communities, says Thanammal Ravichandran, a 

dairy economist, and program manager for 

dairy at food producers ABT Foods. The pro-

gram also turned India into a “milk-exporting 

country.” 

An Indian startup could revolutionise ocean 

farming with its sea combine harvester .But de-

spite its size, India’s dairy industry is still frag-

mented and largely unindustrialized, says Ravi-

chandran. Around 80% of dairy animals in India 

belong to smallholders who own only two to 

three cows. In contrast, the average size of a 

dairy herd in the United States was 296 cows in 

2020.On the small Indian farms, productivity is 

often low, Ravichandran adds. On average, 

dairy cows in India produced five  liters per day 

in 2019, compared to more than 30 liters daily 

for the United States’ top dairy cows.Stellapps 

is not the only Indian startup looking to mod-

ernize the industry through smart technology. 

Like Stellapps, Prompt  has created cow pedom-

eters to monitor health and breeding cycles, 

and Ravichandran points to Farmtree  by Inhof 

Technologies, which uses data to work out the 

efficiency and value of small farms, and  Herd-

man by Vetware, which offers a subscription 

model to track data for more than one million 

animals. “Data can help to transform the indus-

try,” she says. 

An expanding platform 

Stellapps does not charge farmers for its tech-

nology and advisory services. Instead, it mone-

tizes its product through the cooperatives that 

purchase the milk and additional service provid-

ers, like insurance and animal nutrition compa-

nies.Mukundan says the company is eyeing the 

retail end of the supply chain, too. It’s develop-

ing a portal that maps the origin and journey of 

milk, which he believes will appeal to quality-

conscious consumers. 

By bringing more dairy farms onto the platform, 

Mukundan hopes he can improve life for farm-

ers while making India’s milk products tastier 

and more nutritious.”Consumers are willing to 

pay more so that when they give it to their kids 



at home, they’re absolutely confident that it’s 

the best milk possible,” he says. 

 

 

Jangaon MLA inaugurates BMCU at Narmetta, urges farmers to go for dairy units 
4TH FEB 2022 8:51 PM 

https://telanganatoday.com/jangaon-mla-inaugurates-bmcu-at-narmetta-urges-farmers-to-go-for-dairy-units 

angaon: Local MLA Muthireddy Yadagiri 

Reddy has urged the farmers to take up 

dairy units along with the farming to gener-

ate regular income and also nutritional support 

to entire family. 

Speaking after inaugurating a Bulk Milk Cooling 

Unit (BMCU) of 10,000 litres capacity in Nar-

metta mandal headquarters in the district on 

Friday, he said that the Karimnagar Dairy would 

come in handy for the dairy farmers by provid-

ing all necessary assistance as the Karimnagar 

dairy witnessing rapid growth and expansion of 

its operations. He said that the dairy units were 

the livelihood of the people of the upland Nar-

metta, Tharigoppula and other mandals of the 

Jangaon assembly constituency limits. 

“However, of late, the farmers have stopped 

rearing milch animals and are focusing only on 

cultivation of paddy. This is a not a good sign. 

We must give priority to milch animals,” he said 

and called upon the farmers to take up dairy 

units to reap riches with regular source of in-

come. Dairy chairman Ch Rajeshwar Rao said 

that they were planning to open more BMCUs 

as part of the expansion of the Karimnagar dairy 

operations as well as for the increase of milk 

procurement. 

 

 

Dairy Farmers in Kashmir Dump Milk Into Drains as Demand Drops 
4 February, 2022 12:34 PM IST  

https://krishijagran.com/animal-husbandry/dairy-farmers-in-kashmir-dump-milk-into-drains-as-demand-drops/ 

 
ue to a drop in demand, dairy farmers 

in the Lar region of central Kashmir's 

Ganderbal district have been dumping 

hundreds of liters of milk down the drain every 

day since last month.  

According to dairy farmers in Repora village of 

Lar tehsil here, one of the largest milk produc-

ing villages, decreasing milk demand in the last 

month has caused them to dump hundreds of li-

ters of milk into drains, implying huge losses to 

farmers.  

Farmers stated that lot of individuals in the re-

gion had taken up dairy farming as a business 

after receiving government loans; however, the 

current scenario has resulted in misery and fi-

nancial losses.  

"For the past one month, we have only deliv-

ered 40% of the milk.  There are no purchasers 

since demand has dropped precipitously for un-

known reasons," they stated.  

“We are unable to figure out the reasons 

whether it is due to COVID-19 situation, the 
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supply of packed milk from outside or anything 

else,” said Bashir Ahmad, a dairy farmer.  

Another dairy farmer, Zamrooda, stated that 

she owns 20 cows and that her inability to sell 

milk has affected her livelihood.  

 

 

The budget for Dairying ministry has been increased by 44 percent 
FEB 3, 2022 

https://dairynews7x7.com/the-budget-for-dairying-ministry-has-been-increased-by-44-percent/ 

 
nion Budget for the FY22 presented by 

Union Finance Minister Smt. Nirmala 

Sitaraman has allocated Rs 6,407.31 

crore for the Ministry of Fisheries, Animal Hus-

bandry, and Dairying. The budget allocation for 

Ministry of Fisheries, Animal Husbandry, and 

Dairying has been increased by 44 percent. 

Shri Atul Chaturvedi, Secretary for the Depart-

ment of Animal Husbandry & Dairy said, “In 

2022-23, the budget for livestock has been in-

creased by 40%, and central sector schemes 

have been increased by 48%, indicating the gov-

ernment’s commitment to the growth of live-

stock and dairy farmers under the leadership of 

Prime Minister Narendra Modi”. 

Shri Atul Chaturvedi has highlighted the fact 

that the reduced alternate minimum tax and 

surcharge reduction for cooperative societies 

will benefit thousands of dairy cooperatives in 

India, which will result in higher income for the 

country’s 8 crore dairy farmers. 

An increase of 20% in the budget in 2022-23 for 

Rashtriya Gokul Mission and National Program 

for Dairy Development will increase the produc-

tivity of the indigenous bovine population and 

quality milk production, benefitting 8 crore 

dairy farmers. 

He underlined thatthe implementation of the 

One Health Missionwith almost 60% enhance-

ment in fund allocation for Livestock Health and 

Disease Control for 2022-23 over the previous 

year will ensure healthier livestock and health-

ier India. 
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No milk buyers in Kashmir, white revolution takes a hit in Valley 
FEB 3, 2022 

https://dairynews7x7.com/no-milk-buyers-in-kashmir-white-revolution-takes-a-hit-in-valley/ 

 
fter completing his post-graduation, 

Nasir Ahmad, 35, sat in several inter-

views for government jobs. In one of 

his interviews, Ahmad was asked about the 

dairy schemes in India. He could not answer the 

questions. 

Ahmad returned home disappointed, knowing 

he could not make it to the government job. But 

he went to read about dairy schemes in Jammu 

and Kashmir. 

In 2017, he took up training in the government-

run Entrepreneur Development Institute for 

dairy farming. Under the Integrated Dairy De-

velopment Scheme (IDDS), he bought four cows 

at subsidised rates and started his farm at Gan-

derbal in central Kashmir. 

Ahmad’s farm has now 20 cows which produce 

nearly 320 litres of milk every day. So, on an av-

erage, he would earn Rs 2,000 as profit every 

day but the past few months have shown him 

the stark reality of Kashmir’s “untenable” busi-

ness environment. 

“I am regularly dumping nearly 200 litres of milk 

because I can’t find buyers,” he says. 

Ahmad says he is facing losses for unknown rea-

sons but alludes to the lack of a proper market-

ing chain for locally produced milk in Kashmir. “I 

don’t know how to go about it. I am just con-

fused whether I have taken the right decision to 

be an entrepreneur in Kashmir,” he said. 

Like Ahmad, hundreds of other dairy farmers 

are throwing away thousands of litres of milk in 

Kashmir because of the faltering marketing 

chain. 

Rafiq Ahmad, another dairy farmer, says he has 

20 cows and his inability to sell milk has hit his 

livelihood. “It is a double-edged sword. After 

throwing away 70% of milk, we have to feed 

cows also. I don’t have money to buy fodder for 

them,” he says. 

Experts say dairying is a potential source of ad-

ditional income for the rural people who form 

80% of the population of J&K. Farmers and 

dairy units in Kashmir are producing 40 lakh li-

tres of milk per day but the region can collect 

and process only 70,000 litres. 

“Production of milk has increased but market-

ing avenues have been ignored,” Ahmad said, 

adding dairy farmers had to move to value addi-

tion like milk processing and manufacture of by-

products like creams, butter, and confectionar-

ies. 

Officials said J&K Milk Producer’s Co-operative 

Limited (JKMPCL) had been roped in to help the 

dairy farmers market their products. 

“A distressed group of progressive dairy farmers 

reported an “unusual issue of surplus milk pro-

duction” to the extent that there are no takers 

in the market,” said Dr Shabir Ahmad, Chief Ani-

mal Husbandry Officer, Ganderbal. 
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“The usual milk supply chain has broken and 

they are selling their produce in distress for 

meagre amounts,” he said. 

He said prima facie, marketing of milk seems to 

be faltered for which the JKMPCL has been 

roped in to make these units operational so that 

at least one BMC per block is made opera-

tional.” 

 

 

Cadbury Dairy Milk new campaign ‘Fridge Mein Meetha, Toh Ghar Meetha 
FEB 3, 2022 

https://dairynews7x7.com/cadbury-dairy-milk-new-campaign-fridge-mein-meetha-toh-ghar-meetha/ 

 
adbury Dairy Milk has rolled out a cam-

paign ‘Fridge Mein Meetha, Toh Ghar 

Meetha,’ which shows how stocking 

‘meetha’ at home can go a long way in making 

your everyday moments sweeter. With people 

spending a lot more time indoors, the campaign 

highlights daily relatable occasions where con-

sumers open their refrigerators for smaller mo-

ments of indulgence, knowingly or unknow-

ingly; thus, elevating their everyday moments. 

With the pandemic creating newer snacking oc-

casions, the campaign nudges consumers to 

stock up their refrigerators with Cadbury Dairy 

Milk to turn everyday moments into a ‘meetha’ 

celebration. It also ties back to Mondelez India’s 

purpose of always bringing to its consumers the 

right snack, for the right moment, made the 

right way. 

Commenting on the launch of the cam-

paign, Anil Viswanathan, Vice-President – Mar-

keting, Mondelez India says, “An integral part of 

India’s celebratory and indulgent moments 

since the last seven decades, Cadbury Dairy 

Milk continues to be synonymous with the word 

chocolate in the country. Our latest campaign 

‘Fridge Mein Meetha, Toh Ghar Meetha’ spot-

lights occasions where a bar of Cadbury Dairy 

Milk can turn otherwise mundane moments to 

sweeter ones and how these happen every day 

and in every home. As a snacking leader, we 

want consumers to stock up Cadbury Dairy Milk 

in their refrigerators and create category 

growth opportunities beyond instant consump-

tion. We believe that brands that engage with 

consumers while they nest at home will have a 

deeper connection and help build lasting rela-

tionships.” 

Sukesh Nayak, Chief Creative Officer, Ogilvy In-

dia says, “Fridge Mein Meetha, Toh Ghar 

meetha’ is a campaign that picks up from how 

our lives have evolved. Today, we have found 

the time to discover the moments of joy at 

home that we didn’t earlier. The in-home con-

sumption focused campaign lands this point 

beautifully, if there is a Cadbury in the fridge it 

has the sweetness to make every moment of 

our lives even sweeter.” 

Shekhar Banerjee, Chief Client Office & Head – 

West, Wavemaker India adds, “We are very ex-

cited about this initiative as it unlocks a huge 

growth opportunity for the category. One of the 

toughest task for marketing is to create new 

habits and we’ll be putting to test our behavior 

change framework based on 4 pillars of Con-

tainment, Continuity, Conversion & Content. 

This is just start of our journey.” 

The campaign features 6 heart-warming videos 

that bring to life everyday tales where people 

resort to their refrigerator to indulge in their fa-

vourite chocolate. Some of these beautifully 

captured moments include simple situations 

that India has only gotten more privy to in the 
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last two years of the pandemic. From snacking 

in the middle of work, midnight cravings to get-

ting over the heat of spicy food or bribing our 

loved ones with a bar of Cadbury, these shorties 

are certain to strike a chord with every con-

sumer. 

Determined to influence a forever spot for itself 

in every Indian household, ‘Fridge Mein 

Meetha, Toh Ghar Meetha’ is set to build a 

deeper cultural connection through a multi-year 

high decibel disruptive marketing campaign. 

Forging a relationship across all generations of 

Indian households, Cadbury Dairy Milk plans to 

nudge shoppers to stock the brand at the back 

of various touchpoints- advertisements, pack in-

terventions, interactive online and offline retail 

strategies, digital etc. 

 

 

This dairy-tech startup has created a step counter for cows 
February 3, 2022 

https://edition.cnn.com/2022/02/02/business/stellapps-india-dairy-hnk-spc-intl/index.html 

 
he wearables market skyrocketed over 

the last three years, and consumers are 

projected to spend nearly a $100 billion 

on devices ranging from smartwatches to smart 

patches in 2022. 

Now, one tech startup wants to take wearables 

to another market: cows. 

Bangalore-based Stellapps is a farm-to-con-

sumer digital platform that uses technology to 

track milk on its journey through the supply 

chain. 

"We have a device which is like a Fitbit for cat-

tle," says Ranjith Mukundan, co-founder and 

CEO of Stellapps. The company's "mooON" de-

vice "goes around the animal's leg, and [tracks] 

their activity levels," he says. 

When cows are sick, they move less, and when 

they are ovulating, they move more, says 

Mukundan. Stellapps combines information 

from the step trackers with data that farmers 

and vets enter into a smartphone app, which is-

sues reminders for routine protocols such as 

vaccinations and artificial insemination. Health-

ier cows produce more milk, and by tracking 

and better managing their animals, farmers can 

increase yields, says Mukundan. 

But Stellapps isn't just creating step counters: 

the mooON device is one small part of a much 

bigger initiative to transform the world's largest 

dairy industry with smart tech. 

 
Digitizing dairy 

Founded in 2011, Stellapps' technology is cur-

rently used by nearly three million dairy farmers 

across 36,000 villages in India, accounting for 

over 13.5 million liters of milk daily, according 

to Mukundan. 

In October 2021, the company raised $18 mil-

lion, led by Dutch animal nutrition company Nu-

treco, which joined existing investors including 

the Gates Foundation and Blume Ventures. 
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In India, farmers typically deliver milk to collec-

tion points in nearby villages. Here, Stellapps 

uses an ultrasonic analyzer to measure the nu-

tritional content of the milk — allowing stand-

ardized price-setting and giving farmers updates 

on their cows' health and nutritional needs. 

The company measures the volume of milk col-

lected with a digital scale and transfers pay-

ments directly to farmers' bank accounts via its 

"mooPay" platform. 

Milk of similar quality is then combined in digi-

tally tagged 40-liter cannisters and sent to a 

larger, centralized cold storage unit. At the unit, 

volume sensors monitor the milk to prevent it 

from being watered down or stolen, says 

Mukundan. From there, the milk is taken to a 

processing plant to be pasteurized and pack-

aged, or converted into products like cheese or 

yogurt. 

Mukundan says Stellapps can bring traceability 

into India's dairy industry, enabling the com-

pany to "vouch for every glass of milk." 

 
A fragmented industry 

India is home to the world's large milk industry, 

producing 199 million metric tons in 2021. 

But dairy hasn't always been a staple in India, 

which relied on milk imports until 1970, when a 

rural development program called "Operation 

Flood" overhauled the industry. 

This made milk more affordable, providing a 

good source of protein, as well as reducing pov-

erty in rural communities, says Thanammal Rav-

ichandran, a dairy economist, and program 

manager for dairy at food producers ABT Foods. 

The program also turned India into a "milk-ex-

porting country." 

But despite its size, India's dairy industry is still 

fragmented and largely unindustrialized, says 

Ravichandran. Around 80% of dairy animals in 

India belong to smallholders who own only two 

to three cows. In contrast, the average size of a 

dairy herd in the United States was 296 cows in 

2020. 

On the small Indian farms, productivity is often 

low, Ravichandran adds. On average, dairy cows 

in India produced five liters per day in 2019, 

compared to more than 30 liters daily for the 

United States' top dairy cows. 

Stellapps is not the only Indian startup looking 

to modernize the industry through smart tech-

nology. Like Stellapps, Prompt has created cow 

pedometers to monitor health and breeding cy-

cles, and Ravichandran points to Farmtree by 

Inhof Technologies, which uses data to work out 

the efficiency and value of small farms, 

and Herdman by Vetware, which offers a sub-

scription model to track data for more than one 

million animals. "Data can help to transform the 

industry," she says. 

 
An expanding platform 

Stellapps does not charge farmers for its tech-

nology and advisory services. Instead, it mone-

tizes its product through the cooperatives that 

purchase the milk and additional service provid-

ers, like insurance and animal nutrition compa-

nies. 

Mukundan says the company is eyeing the retail 

end of the supply chain, too. It's developing a 

portal that maps the origin and journey of milk, 
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which he believes will appeal to quality-con-

scious consumers. 

By bringing more dairy farms onto the platform, 

Mukundan hopes he can improve life for farm-

ers while making India's milk products tastier 

and more nutritious. 

"Consumers are willing to pay more so that 

when they give it to their kids at home, they're 

absolutely confident that it's the best milk pos-

sible," he says. 

 

 

Budget 2022: Co-op societies get tax relief; will end injustice: Amit Shah 
FEB 2, 2022 

https://dairynews7x7.com/budget-2022-co-op-societies-get-tax-relief-will-end-injustice-amit-shah/ 

 
ooperative societies will now have to 

pay a lower Alternate Minimum Tax, Fi-

nance Minister Nirmala Sitharaman an-

nounced on Tuesday, in a relief to the groups 

with members mostly from rural areas and the 

farming communities. 

AMT brings into the tax net companies or 

groups who, in spite of earning profits, pay 

“zero tax” due to various concessions under tax 

laws. 

“Currently, cooperative societies are required 

to pay Alternate Minimum Tax (AMT) at the 

rate of 18.5 per cent. However, companies pay 

the same at the rate of 15 per cent. To provide 

a level playing field between co-operative socie-

ties and companies, I propose to reduce this 

rate for the cooperative societies also to 15 per 

cent,” Sitharaman said in her budget speech. 

For cooperatives with a total income above Rs 1 

crore up to Rs 10 crore, the Finance Minister 

also proposed to reduce the surcharge from the 

present 12 per cent to 7 per cent. “This would 

help in enhancing the income of cooperative so-

cieties and its members who are mostly from 

rural and farming communities,” she said. 

Welcoming the move, Minister of Cooperation 

Amit Shah said the tax relief will end the “injus-

tice” with the country’s cooperative sector. 

“Today @narendramodi ji has reduced the AMT 

rate for the cooperative sector from 18.5% to 

15% and surcharge from 12% to 7%, ending the 

injustice which was done to the cooperative 

sector for decades and bringing it at par with 

the rest of the sectors. This will ensure Modiji’s 

resolve of prosperity with the cooperation,” 

Shah tweeted. 

Besides relief to cooperative societies, Sitha-

raman has allocated Rs 900 crore to the newly 

created Ministry of Cooperation for 2022-23. 

Out of this, Rs 624 crore has been earmarked 

for two centrally sponsored schemes – ‘Digitali-

zation of Primary Agriculture Cooperative Socie-

ties’ (Rs 350 crore), and ‘Prosperity through Co-

operatives’ (Rs 274 crore). 

The Ministry of Cooperation was created in July 

last year. Its secretary, Devendra Kumar Singh, 

told  The Indian Express  Tuesday the budget 

announcements will boost people’s confidence 

in cooperative societies. 

“This budget has important tax provisions for 

cooperatives on MAT and Surcharge rationaliza-

tions. Removable of such distortion would cre-

ate confidence of people in the Cooperatives 

and help them to prosper,” Singh said, adding 

creation of a separate ministry had helped in fo-

cus for betterment of the sector. 
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No milk buyers in Kashmir, white revolution takes a hit 
Feb 01, 2022 08:01 AM (IST) 

https://www.tribuneindia.com/news/j-k/no-milk-buyers-in-kashmir-white-revolution-takes-a-hit-366297 

 
fter completing his post-graduation, 

Nasir Ahmad, 35, sat in several inter-

views for government jobs. In one of 

his interviews, Ahmad was asked about the 

dairy schemes in India. He could not answer the 

questions. 

Ahmad returned home disappointed, knowing 

he could not make it to the government job. But 

he went to read about dairy schemes in Jammu 

and Kashmir. 

In 2017, he took up training in the government-

run Entrepreneur Development Institute for 

dairy farming. Under the Integrated Dairy De-

velopment Scheme (IDDS), he bought four cows 

at subsidised rates and started his farm at Gan-

derbal in central Kashmir. 

Ahmad’s farm has now 20 cows which produce 

nearly 320 litres of milk every day. So, on an av-

erage, he would earn Rs 2,000 as profit every 

day but the past few months have shown him 

the stark reality of Kashmir’s “untenable” busi-

ness environment. 

“I am regularly dumping nearly 200 litres of milk 

because I can’t find buyers,” he says. 

Experts say dairying is a potential source of ad-

ditional income for the rural people who form 

80% of the population of J&K. Farmers and 

dairy units in Kashmir are producing 40 lakh li-

tres of milk per day but the region can collect 

and process only 70,000 litres. 

“Production of milk has increased but market-

ing avenues have been ignored,” Ahmad said, 

adding dairy farmers had to move to value addi-

tion like milk processing and manufacture of by-

products like creams, butter, and confectionar-

ies. 

Officials said J&K Milk Producer’s Co-operative 

Limited (JKMPCL) had been roped in to help the 

dairy farmers market their products. 

“A distressed group of progressive dairy farmers 

reported an “unusual issue of surplus milk pro-

duction” to the extent that there are no takers 

in the market,” said Dr Shabir Ahmad, Chief Ani-

mal Husbandry Officer, Ganderbal. 

“The usual milk supply chain has broken and 

they are selling their produce in distress for 

meagre amounts,” he said. 

He said prima facie, marketing of milk seems to 

be faltered for which the JKMPCL has been 

roped in to make these units operational so that 

at least one BMC per block is made opera-

tional.” 
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Global News 

Fairlife is The Coca-Cola Company’s Newest Billion Dollar Brand 
FEB 15, 2022 

https://dairynews7x7.com/fairlife-is-the-coca-cola-companys-newest-billion-dollar-brand/ 

 
airlife, LLC, a subsidiary of the Coca-Cola 

Company, has surpassed $1 billion in an-

nual retail sales. 

Founded in 2012, Fairlife has pioneered ultra-fil-

tration in the dairy industry through its portfolio 

of better-for-you products that are leading the 

value-added dairy category. Over the last dec-

ade, fairlife has remained committed to innova-

tion and provided consumers with high-quality 

nutrition across its product lines – from ultra-fil-

tered lactose-free milk and protein shakes to 

light ice cream. 

“We say fairlife is a nutrition company first, and 

as the pandemic continues on, high-quality nu-

trition has never been more important to con-

sumers,” said Tim Doelman, CEO of fairlife. 

“2021 reinforced the importance of our mission 

to nourish the world with our better-for-you 

products, and we delivered on this commitment 

by bringing our wide range of fairlife products 

into more households than ever before.” 

Throughout 2021, fairlife achieved double-digit 

sales growth week over week, culminating in 

the new annual record of more than $1 billion 

in total U.S. retail sales. 

In its recently released stewardship report, fair-

life highlights key achievements, including in-

creased support for communities through its 

grant program, complete passage of critical ani-

mal care standards across all of its supplying 

farms and major advancements towards its goal 

of 100% recyclable packaging by 2025. 

“Exceeding $1 billion in annual retail sales is a 

tremendous achievement and the result of the 

great talent and dedication of the fairlife team,” 

said Doelman. “It’s our commitment to the 

quality of our products that got us to this point 

and our equal commitment to supporting our 

communities, caring for the animals that supply 

us milk and operating more sustainably that will 

accelerate the next phase of our growth.” 

Fairlife products can be purchased at retailers 

nationwide, as well as in Canada and China. 

About fairlife 

Fairlife, LLC is a Chicago-based dairy company 

that creates great-tasting, nutrition-rich and 

value-added products to nourish consumers. 

With more than $1B in annual retail sales, fair-

life’s growing portfolio of delicious, lactose-free, 

real dairy products includes: fairlife ultra-fil-

tered milk; Core Power High Protein Shakes, a 

sports nutrition drink to support post-workout 

recovery; fairlife nutrition plan, a nutrition 

shake to support the journey to better health; 

and fairlife Light Ice Cream. 
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Dispose Off 10,450 Litres Adulterated Milk 
February 15, 2022 | 10:31 PM 

https://www.urdupoint.com/en/pakistan/pfa-dispose-off-10450-litres-adulterated-mil-1470944.html 

 
AHORE, (UrduPoint / Pakistan Point 

News - 15th Feb, 2022 ) :Pun-

jab food Authority (PFA) disposed off 

10,450 litres of tainted/substandard milk in the 

provincial metropolis during the ongoing anti-

adulteration milk campaign here on Tuesday. 

PFA Director General Rafaqat Ali Nissoana said 

the dairy safety teams (DSTs) examined 208 ve-

hicles loaded with 290,230 litres of milk by plac-

ing screening pickets at the entry and exit 

points of the city. He added the teams in-

spected 37 milk carriers at Adda Plot, 41 at 

Babu Sabu Interchange, 37 at Gajjumatta, 25 at 

Ravi Bridge, 33 at Saggian Bridge, 35 on Mul-

tan Road and other picket points. 

"PFA is using fully equipped milk mobile testing 

labs (MMTL) with lactoscan milk analyser ma-

chines to get the quick results of milk samples 

at the screening pickets," he added. 

He said that the action was taken against milk 

suppliers when results of testing showed the 

sample were not up to the mark. 

The authorities undertook screening test of milk 

samples on the spot. He added that the teams 

found low level lactometer reading (LR), low 

natural fats and found adulteration in the milk. 

DG PFA said that the checking operation would 

continue and the mafia involved in adulteration 

would face strict action. 

He further said that PFA had been utiliz-

ing all available resources to eliminate milk 

adulteration from the province. The director 

general said that people pay can visit nearest 

office of PFA with 200 mls of milk to avail free 

milk testing facility. 

 

 

PFA seizes 630 liters adulterated milk 
FEBRUARY 15, 2022 
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ULTAN: Punjab Food Authority (PFA) 

carried out a milk checking drive and 

630 liters of adulterated milk was 

discarded on Tuesday. 

PFA during its operation checked a total of 

4,270 liters of milk carried out at Ghazi Ghat lo-

calities. 

According to the Authority director-general Ra-

faqat Ali Niswana, the PFA teams tested the 

milk with Modern Lacto Scan Machine and it de-

tected water and chemicals in the wasted milk. 

DG disclosed that unhealthy and adulterated 

milk was being supplied to various dairy shops 

across the city. 

He expressed his satisfaction over combating 

milk adulteration and added the operation 
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against the adulteration mafia would continue 

as directed by the Chief Minister of Punjab. 
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alifornia is trying to cut greenhouse 

emissions from the state’s cars and 

trucks, and in a controversial twist, its 

efforts are putting cash in the pockets of dairy 

farms across the country. It’s the result of an 

odd but lucrative trade: pollution cuts on farms, 

in order to satisfy limits on emissions from Cali-

fornia’s roadways. 

Among those that could reap a windfall is High 

Plains Ponderosa Dairy, in southwest Kansas. 

The dairy’s thousands of cows spend their days 

and nights inside long barns. “They’ve got fans 

and cooling in the summertime, and they’re 

warmer in the wintertime, but because of that, 

when your cows poop, it goes on the concrete, 

and we can collect it all,” says Greg Bethard, the 

dairy’s general manager. 

Right now, that manure goes into big storage 

ponds called lagoons where bacteria feed on it 

and release a gas called methane. Methane is 

the main ingredient in natural gas, burned in 

home furnaces and stoves. It’s also a powerful 

greenhouse gas. It doesn’t persist in the atmos-

phere as long as carbon dioxide, but while it 

does, it traps 80 times more heat, helping to 

drive climate change. 

Later this year, though, the dairy’s manure will 

instead flow into big tanks, called anaerobic di-

gesters, that will capture most of the methane. 

The captured methane will go into a natural gas 

pipeline that’s located just a few miles from the 

farm. That pipeline is connected to gas pipelines 

in California, which is essential for it to partici-

pate in California’s emission-trading system. 

California’s Low Carbon Fuel standard sets in-

creasingly strict limits on greenhouse gas emis-

sions from transportation fuels used by Califor-

nia’s cars and trucks. Oil and gas companies, 

which sell gasoline and diesel fuel, have to sat-

isfy these caps on emissions. They can satisfy 

the law by selling less gasoline, but there’s also 

another option; they can pay for cuts in green-

house emissions somewhere else. 

This is where the methane-capturing equipment 

at Ponderosa High Plains Dairy comes in. The 

dairy is building it through a partnership with 

the oil company Shell. When they capture me-

thane from manure, they’ll be awarded pollu-

tion-reduction credits – partly for reducing their 

methane emissions, and partly for delivering a 

less-polluting fuel for use in California’s trans-

portation fleet. 

California’s oil and gas companies can buy those 

credits to cancel out their own emissions. The 

dairy also will earn clean fuel credits through a 

separate federal program called the renewable 

fuel standard. 

For High Plains Dairy and Shell, these emissions 

credits could be worth tens of millions of dollars 

a year, although the value of those credits does 

go up and down, depending on demand. “If you 

take today’s value [of the credits] and extrapo-

late it out, yes, there’s profits to be made,” 

Bethard says. “But I still think, long term, our 

primary business is still going to be milk.” 

Because its manure ponds release lots of me-

thane, Bethard’s dairy is set up perfectly to take 

advantage of this opportunity. There’s more 
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pollution to eliminate, which means more prof-

its to be gained by doing so. Dairies or beef cat-

tle operations that keep cows outside, allowing 

their manure to dry, or those that allow cows to 

graze on pasture, don’t generate as much me-

thane from manure. 

Aaron Smith , an economist at the University of 

California, Davis, decided to examine the impact 

of emission credits on such dairy farms. “I had 

heard people saying this was kind of a big deal, 

and I sort of put off looking into it for a while, 

because I was thinking, ‘How big of a deal could 

it really be?'” he says. 

When he calculated the potential revenue from 

emissions credits, “I was stunned,” he says. 

The value of these pollution-cutting credits 

could amount to a 50% boost in revenue over 

just selling the cows’ milk. Smith published the 

result as a blogpost  titled “What’s more valua-

ble: A cow’s milk or its poop?” It quickly became 

the second-most read article on his website, 

only trailing a taste-test of fast-food chicken 

sandwiches that Smith and his daughter carried 

out. 

Smith says that the generous subsidies for 

dairy-derived methane might lead to a paradox-

ical and unwelcome result. It could persuade 

dairies to expand, adding more cows, and pro-

ducing more manure. This is particularly worri-

some because cows also release methane by 

burping it out as they digest grass, and those 

emissions can’t be captured. 

This isn’t what California’s emission-trading sys-

tem intended. “If you have a program that cre-

ates incentives to generate more pollution, 

then you’re not going to get the benefits that 

you want,” Smith says. 

Smith says he’s not sure that these credits are, 

in fact, persuading dairies to expand. But con-

sidering the potential revenue, he says, it cer-

tainly could happen. 

A coalition of environmental justice groups  is 

now mobilizing to stop it. Brent Newell, an at-

torney with one of those groups — Public Jus-

tice — wrote a petition to the California Air Re-

sources Board (CARB) demanding that it stop is-

suing credits to dairy or beef or hog farms for 

capturing methane. “The solution is not to com-

modify it, so that cows and hogs are pooping 

money!” he says. 

Newell says these credits mainly benefit the big-

gest farms, which are the biggest polluters, 

“and it harms the health and welfare of commu-

nities that experience all the air and water pol-

lution that’s associated with the factory farm 

system.” 

According to  Michel McCully , a consultant to 

the dairy industry, farms need at least 3000 

cows to produce enough manure to justify 

building an anaerobic digester. In a 2021 article 

published in Hoard’s Dairyman, McCulley wrote 

that the emissions-trading programs could 

make it harder for small dairy farms to survive, 

since they have difficulty taking advantage of 

this new revenue stream.. 

Last week, California’s environmental regulators 

denied Newell’s petition. Richard Corey, CARB’s 

executive director, wrote that the current emis-

sions trading system is working as designed, en-

couraging farmers to capture methane emis-

sions. In fact, data  from another climate-re-

lated program in California show that money in-

vested in manure digesters had the greatest im-

pact on greenhouse emissions, at the least cost. 

However, Corey also said that CARB will take a 

fresh look at these criticisms and decide 

whether the program needs tweaking. 

Oregon and Washington, meanwhile, are mov-

ing forward  launching their own emissions-

trading systems, which could further boost de-

mand for manure-derived methane. 
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airy intake may increase risk of Parkin-

son’s disease  in men, according to in-

vestigators. Men of European ancestry 

with a genetic marker predicting dairy con-

sumption had significantly greater risk of Par-

kinson’s disease than individuals without the 

marker, suggesting a causal relationship be-

tween dairy intake and Parkinson’s disease, 

lead author Cloe Domenighetti, MSc, a PhD stu-

dent at UVSQ, Université Paris Sud, and col-

leagues reported. 

“Previous studies highlighted dairy intake as a 

risk factor of Parkinson’s disease,” the investiga-

tors wrote in Movement disorders . “A meta 

analysis  of prospective studies reported a 40% 

increased Parkinson’s disease risk in partici-

pants with the highest intake. It is unclear 

whether the association is causal or explained 

by confounding or reverse causation, given the 

long prodromal phase of Parkinson’s disease.” 

A Mendelian Randomization Study 

The investigators evaluated this link by compar-

ing 9,823 cases of Parkinson’s disease with 

8,376 controls, all individuals of European an-

cestry from the Courage-Parkinson’s disease 

consortium, comprising 23 studies. Data were 

analyzed by two-sample Mendelian randomiza-

tion, a technique that uses genotype to predict 

behavior, thereby replacing conventional meth-

ods of capturing behavior, such as question-

naires. In this case, the investigators screened 

all participants for rs4988235, a single-nucleo-

tide polymorphism (SNP) upstream of the lac-

tase gene that is well documented to predict 

dairy intake among individuals of European an-

cestry. 

“Mendelian randomization uses genetic variants 

associated with exposures as instrumental vari-

ables to estimate causal relationships between 

exposures and outcomes,” the investigators 

wrote. “Mendelian randomization analyses are 

less likely to be biased by confounding or re-

verse causation than observational studies if a 

set of assumptions are met.” 

The approach uncovered a significant associa-

tion between rs4988235 and Parkinson’s dis-

ease, with a 70% increase in disease risk per 

one serving of dairy per day (odds ratio, 1.70; 

95% confidence interval, 1.12-2.60; P = .013). 

Further analysis revealed that this finding was 

driven by men, who had a 2.5-fold increased 

risk of Parkinson’s disease per one serving per 

day (OR, 2.50; 95% CI, 1.37-4.56; P = .003) ver-

sus women, among whom there was no signifi-

cant association (OR, 1.04; 95% CI, 0.56-

1.92; P = .91). No significant associations were 

observed among individuals grouped by age or 

Parkinson’s disease duration. 

“Our findings suggest that dairy intake increases 

Parkinson’s disease risk,” the investigators con-

cluded. “Therefore, diets with limited milk in-

take (e.g., Mediterranean diet) may be benefi-

cial with respect to Parkinson’s disease.” 

Further Evidence Supporting a Link Between 

Diet and Parkinson’s Disease 

According to Silke Appel-Cresswell MD, Marg 

Meikle Professor for Parkinson’s Research at 

the University of British Columbia, Vancouver, 

the findings align with previous prospective co-

hort studies demonstrating an increased risk of 

Parkinson’s disease with greater consumption 

of dairy. 

“What the current study adds,” Appel-Cresswell 

said, “is a complementary approach to assess 

the association where the risk of reverse causa-

tion and of confounding are minimized. Like in 

some of the previous studies, the authors find 
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sex differences with an increased risk for men 

but not women.” 
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alk the aisles of any shop or market 

in Finland, and you are likely to en-

counter a diverse selection of Valio 

products. Whether it’s the company’s milk, 

cheese, butter, or yogurt, its offerings have long 

been synonymous with quality and innovation, 

and a source of Finnish pride. The Helsinki-

based dairy and food company has been pro-

ducing milk since 1905, when it was founded by 

a small group of family-owned Finnish dairy 

farms. 

Today, Valio—with net sales of €1.8 billion 

(US$2 billion)—is a private company that is still 

owned by the 4,000 cooperative family farms 

that produce its milk. Led by CEO Annikka 

Hurme, Valio is Finland’s biggest food exporter, 

selling products in some 60 countries around 

the world. The company employs about 4,200 

people in its factories and laboratories, and has 

subsidiaries in Russia, Sweden, the Baltics, the 

US, and China. In addition, Valio indirectly em-

ploys thousands of people at farms and small 

enterprises related to agriculture and food. 

Hurme joined Valio in 1989 after earning a de-

gree in food economics from the University of 

Helsinki and held several leadership roles within 

different business units; she was appointed CEO 

in 2014, when the company was struggling in 

the aftermath of a Russian import embargo. As 

part of Hurme’s vision to accelerate growth, 

Valio entered the plant-based sector in 2018, 

with its oat-milk brand Oddlygood. 

This plant-based offering, which appeals to 

shifting consumer preferences, is also con-

sistent with Valio’s efforts to build an environ-

mentally responsible business. Finnish consum-

ers selected the company as the most sustaina-

ble brand  in the country in 2021, for the eighth 

consecutive year. Sustainability is particularly 

important to dairy companies. In 2019, the 

Newyork Times reported that the dairy industry 

contributes 3.6% of global greenhouse gas 

emissions. In 2018, Valio committed to a net-

zero carbon footprint for milk by 2035 and is 

pursuing a variety of initiatives to achieve the 

goal . In an interview with strategy+business, 

Hurme explained the company’s innovative ap-

proach to growth and sustainability. 

S+B: Valio is owned by its dairy farmers. What 

are some of the benefits and challenges of this 

structure? 

HURME: One of the benefits for me and for the 

other company leaders at Valio is that our pur-

pose and our mission are clear. We know that 

the company’s owners are farmers who want to 

keep their business alive, generation after gen-

eration. We also know what our farmers want 

us to do, first and foremost: to maximize the 

value of the raw milk they produce. 

Of course, our structure also presents some 

challenges. The profits we bring in from the cus-

tomer go back to our owners. But we also need 

to keep money in the company to innovate and 

develop our brand portfolio. Fortunately, our 

owners understand why we have to think about 

the future, not just next week’s or next month’s 

results. They never cut resources from our R&D 

organization. 

W 

https://dairynews7x7.com/finnish-dairy-company-valio-is-feeding-the-future-annikka-hurme/


We’re also working with our owners to respond 

to the rise of global trends toward vegetarian-

ism and more climate-friendly food. In that dis-

cussion, it is important that we know our own 

climate impact and actively reduce it. Our own-

ers understand that it is necessary to be active 

in different fields—for example, that we both 

pursue sustainable milk production and play a 

role in the plant-based sector. 

S+B: How have you framed this conversation—

about entering a competing sector—with your 

farmers? 

HURME: We see that people are increasingly 

consuming plant-based products. Why not take 

our share in that growing segment? We can 

earn more money. And we can use the R&D ca-

pabilities and operations that we have—we can 

use the same factories, the same logistics, the 

same sales force, and the good market position 

we have established to compete in the plant-

based, dairy-substitute category. We had also 

entered other non-dairy categories decades be-

fore, such as fruit juice and [the Finnish spe-

cialty] berry soup. 

In fact, in the plant-based category, we have the 

chance to be a very innovative player and a 

market leader. We entered this space in 2018 

with the launch of Oddlygood, and sales have 

doubled each year since. We want to develop a 

whole range of plant-based products in the fu-

ture. It’s not because we want to produce less 

milk, it’s because we want to grow. 

In May 2021, we spun off the business opera-

tions of Oddlygood to form Oddlygood Global. 

We did this to further enable the commercial 

utilization of our company’s expertise and to 

pursue international growth. We have to think a 

bit differently in this space to make sure that 

we will be successful. Because our primary mis-

sion is to maximize the price of our farmers’ raw 

milk, it makes sense for us to create a partner-

ship network so we can raise capital from other 

sources to grow our plant-based offerings. [In 

December 2021, Finnish private equity firm 

Mandatum Asset Management announced an 

investment of €25 million ($28 million) in Odd-

lygood Global.] 

S+B: What other trends are shaping your 

growth strategy? 

HURME: We’ve seen increased preference for 

products with less sugar and more protein. For 

example, we have developed lactose-free milk 

powders with various added ingredients that 

we can offer to chocolate companies. By using 

the powders, they can maintain the quality and 

taste of their chocolate, with less sugar. This is 

something very specific that we can do for our 

customers that sets us apart from competitors. 

Everyone can offer lactose-free; our advantage 

is that we can lower the sugar content. 

We’ve seen increased preference for products 

with less sugar and more protein. This is some-

thing very specific that we can do for our cus-

tomers that sets us apart from competitors.” 

Moreover, when we think about food, the taste 

is very important. We are always thinking about 

people who cook at home, and how they can 

make a better meal by using cream with a dif-

ferent base, such as pepper or cheese. And peo-

ple want to have pre-sliced cheese and other 

easy-to-serve food products in their kitchen, as 

well as family packs that can feed their whole 

household. 

We’re constantly monitoring how the consumer 

thinks and then considering how to adjust ac-

cordingly. Some of our factory leaders some-

times say that we have too many stock-keeping 

units [SKUs] compared to our overall efficiency. 

But we need to have different kinds of prod-

ucts, package sizes, flavors, sugar levels, fat lev-

els, ingredients, vitamins, and so on. And our 

product development has to be fast to make 

sure that we can maintain our market-leader 

position or gain more market share in other ar-

eas. Looking ahead, I believe there will also be 

laboratory-made food in our pipeline. As an in-

novative food and dairy company, we want to 

be part of these changes. Perhaps in the future, 



people won’t be thinking about plant-based or 

milk-based, but instead about what they need 

and how it tastes. 

S+B: What kind of variation is there among the 

markets in which you sell? 

HURME: Sometimes it’s in the messaging. In 

Finland, we say that there is “no lactose” in a 

product. But in China, we may sell the same 

products but say that they are for “sensitive 

stomachs.” Among our Chinese customers, 

we’ve found that if we say a product is lactose-

free, the perception is that it is because we 

have taken something away, it’s not natural. In 

other countries, we say there is “less energy” in 

the product, because when it is lactose-free, 

there’s less milk sugar. 

There are also different flavor preferences. In 

Sweden, our customers love vanilla and straw-

berry yogurt. In Estonia, they love cherry, but in 

Finland, no one wants cherry-flavored yogurt—I 

love this flavor, however, and get it when I’m in 

Estonia. We have to make sure that we under-

stand the local demand when we think about 

food, and how we communicate the story of the 

products. 

S+B: On the topic of different markets, how 

much of a focus is international expansion for 

Valio? 

HURME: We are the market leader in Finland in 

both dairy and oat-based substitutes. But cur-

rently, about 40% of our sales come from out-

side Finland, in particular in Estonia and Russia, 

and also some in the US. We export to some 60 

countries in total. We recognize that in the fu-

ture, we are going to grow outside Finland. One 

reason is that the population in Finland [about 

5.5 million] is declining, and of course we are 

not able to eat more than we do today. 

As we look to new markets, I believe we have 

an edge over some of our much bigger interna-

tional competitors. We are fast enough to exe-

cute new ideas based on what we’re doing in 

our R&D laboratories. Our production lines are 

agile enough to manufacture those innovations 

at an industrial scale. Some of our competitors 

are already so efficient with their production 

that there is no time to do pilot tests. 

Of course, there are also some barriers. Be-

cause we are accustomed to being a market 

leader domestically, we need to make sure we 

have the right mindset as we shift to becoming 

a challenger in another market. Launching a 

new product under those circumstances is 

much more difficult. We also have to be able to 

explain to the owners that we won’t get their 

money back as quickly. When we are doing 

something in Finland, because of the scale we 

have here, it’s easier to get the money back 

from the market—we have the logistics, we 

have the sales force, we have the brand aware-

ness. In a new market, it’s going to take time, 

and that’s the most difficult part to explain. 

We have been an export business for more than 

100 years, so we have learned a lot. We have a 

special team that manages the specific issues 

that arise in each market that we operate or sell 

in. Here in Finland, we have a working relation-

ship with the authorities, and our local connec-

tions are helpful in navigating EU regulations. 

But as we expand, we need to think about many 

new things—for example, being halal or kosher. 

The variation is huge. There will also increas-

ingly be sustainability requirements that will 

look different from country to country. 

S+B: In 2014, access to one of your major export 

markets, Russia, was cut off by an import em-

bargo. What were the organization’s key takea-

ways from such a major disruption? 

HURME: In a way, we were lucky, because we 

had just finished a big investment in a milk pow-

der factory in Lapinlahti [a municipality in east-

ern Finland]. We were able to reallocate the 

milk that we were going to export to Russia for 

use in yogurt and other fresh products. Alt-

hough our profits went down, we were able to 

handle the milk volume. Most important, in that 
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moment, we realized that our logistics opera-

tions and how we run our factories were in top 

form. 

I think that after the embargo, we were ready 

for the pandemic. In just a few hours [in March 

2020], we put a special team in place whose 

only task is to make sure that the daily work 

goes on. And then others were able to continue 

to execute the strategy. We understand that 

when there is a crisis, you have to adjust, but at 

the same time, you have to keep going. Don’t 

stop your innovations. Don’t stop developing 

the business. 

S+B: Valio is also confronting climate risk and 

has set a target to cut milk’s carbon footprint in 

Finland to zero by 2035. Can you talk about the 

company’s sustainability journey? 

HURME: I’m happy that we started early, but it 

was not easy to set that target. For one, we had 

lost the big market share we had in Russia and 

had to bring down our raw milk price. We 

needed to recover from that. There were also 

challenges with our owners. When we first told 

them about our plans to reduce emissions, their 

thought was, wouldn’t it be easier to achieve 

this target in factories or logistics, versus at the 

farm level? They also wondered how much 

money they would need to spend to achieve 

these targets. But luckily, climate actions at 

farms also mean savings, as resources are used 

more wisely. Today, our farmers are very com-

mitted to our common goals. 

We did the research and believe that we can 

achieve our targets: reducing emissions for milk 

by 50% at the farm level, 47% at the plant level, 

and 28% at the collection logistics level by 2030, 

compared to 2019 levels, and reaching a net-

zero carbon footprint for milk by the year 2035. 

Of course, there are still some things that we 

don’t know today in terms of how we get there. 

But we are convinced we will figure them out 

and develop solutions during the next few 

years. In 2020, our targets for 2030 were vali-

dated by the Science Based Targets initiative. 

And then we have our additional targets that 

reach out further than that, to 2035. 

To support the farmers in our sustainability 

journey, we pay them more money for their raw 

milk for following the rules of our program—a 

premium of 2 cents per liter. It’s not much per 

liter, but if we look at the impact on an annual 

level, it means 8,000 additional euros for a farm 

with 45 cows, which is the average farm size at 

Valio. 

S+B: One of your sustainability initiatives in-

volves the production of biogas. 

HURME: We are already today producing biogas 

from our cow manure. We’ll be able to make 

fuel, but also circular products such as ecologi-

cal fertilizer and clear water as part of the pro-

cess. Our biogas initiative is going to take a few 

years, but this is one part of how we can help 

the farmers to achieve our carbon reduction 

targets. 

We are pursuing this initiative by creating a 

joint venture with St1, a Nordic energy com-

pany [with operations in Finland, Sweden, and 

Norway], as soon as we are approved by the EU. 

It’s crucial for us to have a partner who knows 

the biogas business and the fuel business, be-

cause we are not an expert in these areas. We 

have the raw materials and can arrange delivery 

from farms to the biogas plants. St1 can help 

with distribution, through its fuel stations for 

heavy duty vehicles. In this way, we combine 

our knowledge. 

The goal is to create up to 1,000 GWh of biogas 

production by 2030. Right now, we are lobbying 

the government to create subsidies so that 

more businesses can convert their heavy vehi-

cles from fossil diesel to biogas. This would go a 

long way in helping Finland to achieve its na-

tional decarbonization targets. 

S+B: What are some of the other efforts under 

way? 

HURME: Our farmers are training in carbon 

farming, which aims to bind CO2 in soil rather 

than releasing emissions [through a focus on 



soil quality, deep-rooted grass, and crop rota-

tion, among other strategies]. We are also inno-

vating our packaging, to ensure that it is reusa-

ble or made from recycled materials. We’re col-

laborating with some of our packaging partners 

to develop innovations; for example, all our 

milk and yogurt carton packages are made of 

fully plant-based materials. Our partners here 

are the Finnish paper and pulp company Stora 

Enso and packaging solutions company Tetra 

Pak. 

We are also changing some of the processes in 

our factories to make them more climate 

friendly. For example, in our Lapinlahti plant, 

our flue gas condenser investment will allow us 

to recover thermal energy from the on-site 

heating plant’s flue gases and use it to heat the 

plant’s processes and the facilities. We can of-

ten pay back that kind of investment to our 

farmers in just a few years. 

S+B: What are the potential roadblocks toward 

achieving your sustainability goals? 

HURME: My first concern is, if the EU decides 

that nuclear power is not green, I don’t know 

how we can achieve the target. Because we 

need so much energy, and biogas or renewable 

solutions such as solar and wind power are just 

not there yet when we think about industrial 

needs. 

Number two is taxation. I’m concerned that pol-

iticians at the EU and national level who are ea-

ger to make things happen fast when it comes 

to decarbonisation  will make decisions that 

harm us—for example, by adding extra pay-

ments or new taxation that will prevent us from 

developing products in [a less-carbon-intensive] 

way. 

My third concern has to do with labor short-

ages, both at the farm level and at the industrial 

level. Already now in Estonia, where we have 

two factories, we have to find workers from 

outside the country. And there is a similar situa-

tion in many other countries at the moment. 

This is hard, physical labor that people are in-

creasingly less eager to do. 

The good news here is that I’m not worried that 

we won’t develop great ideas, or that we won’t 

know how to do it. I’m also not worried about 

financing, because we can convince the inves-

tors and bankers that these initiatives are a 

smart green investment. 

Source : Strategy + Business Feb 9th 2022 

Enel Sintonen serves PwC audit clients, helping 

them navigate a diverse array of financial and 

nonfinancial reporting topics. Based in Helsinki, 

she is a partner with PwC Finland. 

Laura W. Geller is a senior editor of strat-

egy+business. 

 

 

PFA destroys 75,000 litre tainted milk 
February 08, 2022 

https://www.thenews.com.pk/print/931755-pfa-destroys-75-000-litre-tainted-milk 

AHORE:Punjab Food Authority (PFA) on 

Monday discarded 74,920 litres of con-

taminated milk in the provincial metrop-

olis. 

The operation was the continuation of PFA’s 

crackdown on milk adulteration. PFA Director 

General Rafaqat Ali Nissoana said that PFA 

teams examined 211 vehicles loaded with 

269,930 litre milk by placing screening pickets 

at the entry and exit points of the City. They in-

spected 37 milk carriers at Adda Plot, 41 at 

Babu Sabu Interchange, 40 at Gajjumatta, 28 at 

Ravi Bridge, 30 at Saggian Bridge, 30 on Multan 

Road and 35 other vehicles at different pickets. 

He said the action was taken over results found 

not up to the mark during the screening test of 

milk samples on the spot. He added that the 

teams found a low level of lactometer reading 

(LR), natural fats and adulteration in the milk. 
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On the directions of PM, PFA is utilising all avail-

able resources to eliminate the milk adultera-

tion from Punjab taking steps towards complet-

ing the Healthy Punjab Mission, he added. He 

asked the people to visit the PFA nearest office 

with 200ml milk to avail the free testing facility. 

 

 

165 liter adulterated milk discarded 
FEBRUARY 4, 2022 

https://dailytimes.com.pk/880268/165-liter-adulterated-milk-discarded/ 

 

AISALABAD: The Punjab Food Authority 

(PFA) discarded 165 liter adulterated 

milk seized from various vehicles here on 

Friday. 

A PFA spokesman said the PFA teams examined 

7,195 liters milk loaded in various vehicles to 

supply milk shops and hotels. 

The PFA teams found 165 liter adulterated milk 

and discarded it, he added. 

 

 

 

Chobani deepens presence in dairy with move into milk, half and half 
Feb. 3, 2022 

https://www.fooddive.com/news/chobani-deepens-presence-in-dairy-with-move-into-milk-half-and-half/617964/ 

 
hobani is expanding its presence in 

dairy with milk and half and half, mark-

ing the latest product rollouts for the 

company as it moves aggressively to grow be-

yond its Greek yogurt roots. 

The company's Chobani Ultra-Filtered Milk, 

which is made using a special filtration process 

to help eliminate lactose and reduce sugar by 

half, is said to have 2.5 times more protein than 

traditional milk. The offering is available in 

whole, reduced fat 2%, fat free and chocolate. 

The Chobani Half and Half, available in both 

plain and lactose-free options, allows the com-

pany to further grow its presence in the coffee 

creamer space by complementing its earlier 

dairy, oat and plant-based varieties. 

The products immediately position Chobani as a 

potential disruptor in categories with billions of 

dollars in annual sales. Ultra-filtered milk is driv-

ing growth in the $1.7 billion easy-to-digest milk 

segment, according to Nielsen data provided by 

Chobani, while dairy-based half and half is val-

ued at $1 billion.  

"The brand has proven its ability to legitimately, 

credibly play and importantly perform in that 

refrigerated aisle," Peter McGuinness, Cho-

bani's president and chief operating officer, said 

in an interview.  

The new products are the latest by Chobani as it 

transcends beyond its signature Greek yogurt, 

and a key step in laying the groundwork to grow 
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sales and evolve into a total food com-

pany. Chobani, which filed to go public last 

year, is expected to officially debut on Wall 

Street later this year. 

Chobani's first foray outside of yogurt came in 

2019 with the launch of non-dairy Cho-

bani Oatmilk. Since then, the 15-year-old com-

pany has moved into cold brew coffee, probi-

otic beverages and coffee creamers. In a No-

vember regulatory filing, Chobani said yogurt 

generated $1.2 billion in sales for the company 

in 2020, while its other products posted net 

sales of $157.7 million.  

"These categories are ripe for disruption. And 

we like our odds," McGuinness said. "I think ul-

timately people want better options, and they 

want those options from brands they know, 

love and trust." 

The milk category as a whole has been mired in 

a multi-year slide as demand for the calcium-

rich liquid wanes and plant-based alternatives 

rapidly grow in popularity. Dairy milk recorded 

sales of roughly $16.5 billion in 2016, a report 

last September from Mintel showed, and has 

been declining or flat every year since then, 

with the exception of a pandemic-fueled spike 

in 2020. The data analytics firm predicted sales 

to edge lower to $15 billion in 2026 from $15.8 

billion a year ago.  

Despite milk's challenges, one bright spot has 

been innovation, with value-added options and 

their high margins attractive to companies. 

Coca-Cola acquired the remaining stake in Fair-

life it didn't already own in 2020, adding to the 

fold the brand's ultra-filtered milk, higher-pro-

tein and lactose-free product. Organic Valley 

has debuted ultra-filtered milk and Horizon Or-

ganic offers its own high protein milk line. New 

Zealand's a2 Milk, whose product lacks a pro-

tein that can cause stomach discomfort, also 

has been a big winner in the marketplace. It 

forged a co-branding partnership with Her-

shey to develop chocolate milk that hit U.S. 

shelves last month. 

The Ultra-Filtered Milk segment has soared 

17.5% during the last 52 weeks ending Jan. 15, 

according to Nielsen data. 

McGuinness said despite the robust competi-

tion, Chobani has shown an ability to enter and 

successfully disrupt a category, beginning with 

yogurt more than a decade ago. He said Cho-

bani is experiencing rapid growth across many 

of its newer product lines, including oat milk 

and cold brew coffee, while continuing to post 

17% year-over-year growth in yogurt — far out-

pacing the 6% to 7% increase for the category 

as a whole.  

"We go against really big players in yogurt, 

right, and we've done quite well,"  McGuinness 

said. "We love to compete." 
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Five trends of food and Beverages in 2022: Friesland Campina report 
FEB 3, 2022 

https://dairynews7x7.com/five-trends-of-food-and-beverages-in-2022-friesland-campina-report/ 

 
rieslandCampina Ingredients, a supplier 

of functional ingredients, has released a 

report revealing five trends and develop-

ments set to drive the evolution of the food, 

drinks and supplement industries in 2022. The 

report, titled: ‘Shaping the future of nutrition’, 

offers insight into the latest market and con-

sumer research to help brands pinpoint areas 

for product development in the active, perfor-

mance and medical nutrition markets. 

The research suggests, against the backdrop of 

COVID, consumers are addressing their health 

and wellbeing in unexpected ways, including 

recognising a link between personal and envi-

ronmental health. 

The five trends identified by the company in-

clude: 

Planet-first nutrition: 65% of consumers believe 

food and nutrition brands should do more to 

protect the planet. For more ethically and envi-

ronmentally conscious consumers, building 

brand trust is crucial. Transparency is key in cre-

ating this trust, and brands will also need to 

make meaningful and tangible claims to stand 

out to consumers. 

Resilience in an ever-challenging world: After 

the stress caused by the pandemic, consumers 

want to recover and protect their futures by 

building more resilience. This resilience will con-

cern both body and mind. Three in five consum-

ers say improving general health and wellness is 

a main priority, with sleep, mood and physical 

fitness being top of the agenda. 

The future is flexitarian: Consumers are increas-

ingly incorporating plant-based ingredients into 

their diets alongside traditional protein sources. 

More than one quarter of consumers consider 

themselves flexitarians. Green protein is seen as 

cleaner, however consumers don’t want to lose 

the taste, texture and nutritional value of ani-

mal products, so combining multiple plant and 

dairy protein sources ticks every box, the com-

pany says. 

Holistic health starts in the gut: Globally, two in 

three consumers say gut health is key to achiev-

ing well-being. The company predicts a growth 

opportunity for food, drinks and supplement 

products that target trending health areas, like 

immunity or sleep, by including gut-boosting in-

gredients such as prebiotics. 

Celebrating healthy ageing: Consumers of all 

ages are reportedly re-evaluating their health 

and diets, looking for healthy ageing benefits 

from everyday foods. With 90% of ageing con-

sumers choosing food and drink over traditional 

supplements, there is demand for new and in-

novative products supporting healthy ageing, 

aimed at a range of consumers across age 

brackets. 

“Brands are feeling the pressure to keep up 

with to date with ever-evolving demands, as 

consumer behaviours continue to shift and be 

shaped by external forces,” said Vicky Davies, 

global marketing director, Performance, Active 

and Medical Nutrition. “COVID-19 has put 

health and wellness concerns front of mind, 

both for the individual and for the collective 

global population. At the same time, the pan-

demic has sharpened focus on sustainability 

and how environmental health influences our 

current and future well-being. It is crucial for 

brands to embrace and steer these trends.” 
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Facing increasing costs, farmers have little incentive to increase milk supplies 
WED, 02 FEB, 2022 - 15:19 

https://www.irishexaminer.com/farming/arid-40798905.html 

 
lobal milk prices are expected to re-

main high, because there is little incen-

tive for farmers to increase supply, 

faced with high input costs, labour shortages, 

and increasing environmental requirements. 

The world milk price increased by about 23% in 

2021, due to an imbalance between supply and 

demand. 

That trend is unlikely to change, with inflation in 

the cost of production unlikely to ease quickly, 

leaving little incentive for farmers to drive for 

higher milk yields. 

“Input prices are sky-rocketing across Europe 

and the globe. Whether we like it or not, less 

fertiliser and other inputs will also mean less 

food output,” said IFA President Tim Cullinan 

last week. 

However, Ireland may be one of the few dairy 

exporters with hopes of profitably increasing 

milk production. Even before dairy farming 

costs started to shoot upwards in 2021, more 

than 40% of dairy farmers globally already were 

unable to cover their full production costs, said 

the IFCN (International Farm Comparison Net-

work) team of dairy farming systems research-

ers. 

And when the European Milk Board of 21 dairy 

farmer associations and farmers’ lobbies com-

missioned a study last year of 2015-19 farming 

costs in Belgium, Denmark, France, Germany, 

Ireland, Lithuania, Luxembourg, and the Nether-

lands, it found it was only in Ireland, due to its 

lower production costs, that milk production 

generated an income. 

Despite rising costs, dairy farming will remain 

profitable in Ireland, according to Teagasc, 

which last December predicted the net profit 

margin for Irish dairy farms in 2022 will fall 20%, 

to an average of €1,487 per hectare. 

The latest forecasts for 2022 suggest 0.6% an-

nual growth in global milk supplies, following 

2021’s estimated 0.9% growth. In 2021, the milk 

supply lagged in several key EU milk-producing 

countries, and in New Zealand and Australia. 

Along the way in 2022, favourable (or unfavour-

able) weather in northern hemisphere regions 

where the milk supply peaks in the spring peaks 

could affect the market. 
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PFA Seizes 5000 Liters Adulterated Milk 
February 02, 2022 | 07:16 PM 

https://www.urdupoint.com/en/pakistan/pfa-seizes-5000-liters-adulterated-milk-1461298.html 

 

UREWALA, (UrduPoint / Pakistan Point 

News - 2nd Feb, 2022 ) :Pun-

jab food Authority (PFA) team on 

Wednesday raided at a milk factory and seized 

5000 liters adulterated milk on Wednesday. 

The PFA team along with police raided at a fac-

tory in 251/EB area and recovered milk which 

was being prepared with unhygienic powder, 

detergents and cooking oil. 

The factory owners used to supply the milk to 

various districts after preparing into big chillers. 

The team disposed off the seized milk and got 

registered case against the factory owner. 

 

 

 

 

 

 

 

 

 

Global dairy prices move further up by 4.1% since mid January at GDT 
FEB 2, 2022 

https://dairynews7x7.com/global-dairy-prices-move-further-up-by-4-1-since-mid-january-at-gdt/ 

 
airy prices continued their march 

higher at the latest Global Dairy Trade 

auction, the GDT price index jumping 

4.1 per cent from the last auction in mid-Janu-

ary. 

The price of whole milk powder – which has the 

biggest influence over Fonterra’s farmgate milk 

price – gained 5.8 per cent to US$4324 a tonne, 

revisiting levels not seen since March last year. 

There were price increases across the 

board.The price of skim milk powder – another 

key driver of the milk price – rose by 2.1 per 

cent to US$4051 a tonne. 
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Last 6 months performance at GDT 

Butter milk powder prices shot up 9.7 per cent 

to US$4009 a tonne, butter by 3.3 per cent to 

US$6395 a tonne, and anhydrous milk fat rose 

1.4 per cent to US$6800 a tonne. 

Cheddar prices rose by 2.4 per cent to US$5684 

a tonne. 

The average price paid at the auction was 

US$4630 a tonne.NZX dairy analyst Stuart Da-

vison said North Asian buyers were again domi-

nant, highlighting that there is no sign of de-

mand from that part of the world easing in the 

short term. 

“North Asian buyers are more than willing to 

chase prices higher, to secure the product they 

need, a very common outcome on the GDT plat-

form,” he said. 

“The Asian market as a whole, both South East 

Asia and North Asia, remains the dairy market 

powerhouse currently, and this auction con-

firms that both regions have demands that still 

need filling, even at current prices,” Davison 

said in a commentary. 

Today’s auction maintains upward pressure on 

Fonterra’s farmgate milk price forecast. 

Late last month, Fonterra lifted its 2021/22 

forecast milk price range to $8.90 – $9.50 per 

kg, up from $8.40 – $9.00 per kg of milksolids. 

This increases the midpoint of the range, which 

farmers are paid off, by 50 cents to $9.20 a kg. 

The new forecast would contribute $13.8 billion 

to the New Zealand economy this season if it 

comes to pass. 

Westpac senior agri economist Nathan Penny 

has lifted his milk price forecast to $9.50/kg – 

the very top of Fonterra’s range. 

“Bad weather and surging costs have hit New 

Zealand dairy production from all sides,” he said 

in a commentary. 

“Accordingly, we now expect 2021/22 produc-

tion to fall 3 per cent compared to the 

2020/21 season. 

“At the same time and as a result of lower pro-

duction, we have bumped our 2021/22 milk 

price forecast up by 50 cents to $9.50/kg,” he 

said. 

Penny said he expects the milk price “ducks” to 

continue to line up for dairy farmers over the 

remainder of the season. 

“That’s not to say there aren’t risks. 

“And on that front, we continue to highlight the 

cost pressures that farmers are facing,” Penny 

said. 

“Keeping a lid on costs wherever possible will 

remain key to making the most of this purple 

milk price patch.” 

 

 

 



Dairy Report: Milk Consumption Continues to Slide 
February 1, 2022 

https://www.dairyherd.com/news/education/dairy-report-milk-consumption-continues-slide 

 new report from USDA's Economic Re-

search Service shows milk consump-

tion slid further in the last decade. It 

reports per capital consumption fell at a faster 

rate during the 2010's than in each of the previ-

ous six decades. 

Researchers say drinking milk as a beverage is 

the primary way people of all ages consume 

milk. They say on a given day in 2003 and 2004, 

people drank about a half a cup equivalent a 

day. But that declined to about 0.3 of a cup per 

day in 2017. 

They also say per person consumption of milk 

with cereal also fell, with the steepest drop in 

consumption among children. 

Oatly Ads Banned in UK 

Some people have been turning to plant-based 

beverages to add to their cereals or that morn-

ing cup of coffee. But one now has several ad-

vertisements that are banned in the United 

Kingdom. 

Oatly has recently been told not to repeat some 

of its ads in the UK. It comes after complaints to 

the "Advertising Standards Authority" where 

upheld. Over the past year, the company has 

run a series of ads comparing the carbon foot-

print of meat and dairy to Oatly's plant-based 

beverage. 

In one add Oatly claimed its product generates 

73% less CO2 than cows’ milk. The ASA said the 

TV ad was misleading because Oatly based the 

claim on comparing one of its products will full 

cream milk.  

Oatly also conducted a social media ad cam-

paign stating that quote "The dairy and meat in-

dustries emit more CO2 than all the world's 

planes, trains, cars, boats, etc., combined." 

The ASA also saying that was not a fair compari-

son. Oatly says it has no plans to repeat the 

claim and has removed posts making similar 

claims. 
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